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1. Introduction
Understanding Our Visitors
This visitor research project came about through the Cairngorms Capercaillie Project collaborating
with three key organisations in the Cairngorms National Park - Rothiemurchus, Forestry & Land
Scotland and the RSPB. Three sites (RSPB Abernethy Nature Reserve, Rothiemurchus and Glenmore
Forest Park) and the Cairngorms Capercaillie Project, managed by the Cairngorms National Park
Authority, worked as a collective to commission and manage the research to meet their needs.
The shared vision and objectives for the research, developed together by the collaborative
partners was ‘Thriving capercaillie areas and high quality sustainable visitor experiences’
The key research questions that the dataset set out to answer were:
1. Who are the visitors to Abernethy Forest, Rothiemurchus and Glenmore Forest Park?
2. How are they using the area?
3. What are their attitudes and values to the area and conservation?
4. What do they need in order to have a high quality experience?
The purpose of the research was not to duplicate the regular CNPA visitor survey which is conducted
regularly every five years, but instead to focus in on the three sites in question and to ask a series of
more in depth questions that would help to build a picture of the different attitudes, values, likes,
dislikes, wants and needs of defined groups of visitors to these sites. The research findings stand
alone as a useful data set (a snapshot in time), but they are also the basis of a further piece of
‘visitor segmentation’ work which also includes some qualitative research in the form of focus
groups. The research work commenced in March 2021 and the survey fieldwork completed in mid
September 2021.
This report is a summary of the findings from the large scale online visitor survey conducted
between June and September 2021. A total of 1130 surveys formed the Primary Data Set in the
analysis.
Developing the Survey
The survey was developed in consultation with partner site staff at every stage, including a lengthy
testing phase. The starting set of questions were written and brought together as a result of the
initial stages of the research – through review of previous research, meetings and discussions with
key people and inclusion of known questions from previous segmentation work by the consultant.
The testing phase firstly checked that the right questions were included and that partners were
satisfied that they would answer the questions in the brief. There was a significant amount of
deletions, additions and changes as a result of this process. The second phase of testing was to
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check that access to the survey worked, that the questions made sense and had the right settings
applied and that the routing through the survey was satisfactory. Participation in the testing
process also ensured that the partner staff were happy and familiar with the questions and process.
Regarding the survey itself, questions included key demographic (stats) and psychographic
(interests, attitudes, motivations) metrics as well as those related to attitudes & values towards
conservation and visitors’ experiences here.
many questions were multiple choice but some either offered the chance to give an additional free
text response (eg ‘Other (please state)’ option) or were completely open ended and only asked for
a free text answer.
Presenting Survey Results
Section 2 in this report outlines basic methodology and key stats related to the survey and
respondents in general and Section 3, ‘pinches of salt’, highlights some of the factors that may
suggest bias or otherwise affect validity or reliability.
Survey responses have mainly been analysed as one whole dataset here, with findings presented in
Section 4 as a question by question account. Where relevant, free text answers (there are many!)
have been coded and presented as a summary, usually in chart form. All free text answers are
available separately, but notable or illustrative quotes have been picked out and included here too,
some in the main body and some in appendices, to give a more direct taster of what visitors were
saying, in their own words.
Many additional insights are of course possible by cutting and re-cutting the data according to
various criteria. Some of these analyses are included in this report in relevant places. Where useful
(and possible through research or data sources being available), comparisons have also been made
with other research findings to benchmark, add meaning and/or set wider context.
A simple narrative is provided to present the key findings from each separate question. A summary
of all key findings most relevant to the shared vision and research questions are drawn out into the
Key Findings in Section 5 at the end of this report.
Further specific analysis of the survey dataset was conducted via the segmentation exercise and
additional data manipulation and extraction was undertaken as follow ups and in response to
suggestions / requests from partner site staff. Several reports, looking at the data in different ways,
for example filtering for specific audiences or comparing criteria, are available as separate
appendices. Any of these additional reports may provide further notable insights, depending on the
reader’s areas of interest.
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2. Survey Method & Statistics
2.1 How survey completions were prompted
Survey sampling periods
In planning sampling periods, a mix of ‘school holiday / weekend’ and ‘weekday, out of holiday’
times was scheduled. The aim for survey champions (people on the ground prompting visitors to
complete the survey) was to reach as wide a range of ‘types’ of visitor as possible. This was
achieved by going out and about, catching people at the likely spots – ‘honey pots’ and car parks,
but also in places that were likely to mean contact with folks who would normally avoid the honey
pots.
Mid way through the research, survey responses to date were reviewed and site staff inputted
thoughts on where there might be under-sampling. We then issued some guidance to survey
champions to focus on more sporty folks, dog walkers, larger groups, visitors for whom English is not
their first language and international tourists. We also made a note to make extra efforts to prompt
completions on weekdays in term time (there was a key couple of weeks in September that fitted
this profile).
The survey
•
•
•
•
•
•

The survey was composed of a total of 54 questions, but as a result of routing through the
survey, no respondent answered all 54 questions
Local residents were asked 40 questions
Day trippers and holiday makers were asked 39 questions
Visitors with children were asked one extra question
Visitors who had heard of the Scottish Outdoor Access Code were asked one extra
question
Visitors who agreed to enter the prize draw and/or assist with further research were asked
one extra question (to leave contact details)

2.2 How survey completions were prompted
On-site postcards
•

•

The main focus for prompting completions was via on-site face to face contact with
visitors, handing them a postcard with link and QR code, asking them to complete the
survey later. This was conducted by site based staff at all three sites and also by
Cairngorms National Park Authority rangers who visited any of the three sites as part of
their duties
A total of 9000 on-site postcards were printed, with 500 left-overs gathered after the
survey closed. This means that approximately 8500 on-site cards were distributed (but
some may have been recycled or not retrieved from the numerous distribution points)
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•

With 553 responses through the on-site QR code, this means that postcards distributed on
the three sites achieved a very approximate success rate of 6.3%

Off-site postcards
•
•

•

Secondary focus was a set of postcards with a different trackable QR code / collector link
that were left ‘off-site’ in local businesses, accommodation providers etc
A total of 9000 of these off-site cards were printed, with 4500 left over after the survey
closed, meaning approximately 4500 cards were distributed (with a high likelihood that not
all leftover cards were tracked down from businesses etc who had stocks of cards)
With 150 responses through the off-site QR code, this means that postcards distributed via
businesses achieved a very approximate success rate of 3.3%

Posters
•

Two designs of poster were produced (on-site and off-site) and these were employed
around sites and at a couple of off site locations from mid August to attempt to boost
completion numbers. Targetted tools to boost responses were used too, including utlising
personal and professional contacts in the partner organisations and depositing cards in
local schools for pupils to take home

Social media
•

•

•

•

From 14 August to 15 September, a two types of paid Facebook adverts were
commissioned, designed to appeal to ‘general’ and more ‘active’ visitors. These were
initially targetted to visitors within a Cairngorms + 30 miles radius. From 2 Sept, this was
extended to appear on Facebook feeds nationally.
When diving a little more deeply into the analytics from the Facebook ads, it was found
that across the whole campaign, women made up the majority of respondents with 57% of
results overall; men made up 42%. People who clicked the link the most were women
between age 45-54 whilst the most responsive of male users were aged 65+
In the ‘active’ targetted advert, there was a more even gender split (54% F, 45% M) than
there was for the ‘general’ advert (59% F, 40% M), suggesting the targeting and more
‘adventure sport’ centric imagery attracted more male users to respond
Whilst the non-targeted advert attracted more responses, was better value for money and
made the most impressions, it was the targeted by interest ad which had the highest
percentage of results per its overall reach. This might suggest that carefully targeted words
and images help to reach the kind of people more likely to respond
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2.3 Comparison of prompting methods
•

Of the Primary Data Set, links through to the survey were:
✓ 553 or 48.9% from the on-site link or QR code
✓ 150 or 13.3% from the off-site link or QR code
✓ 426 or 37.7% from the social media link
• Data was also collected via a question within the survey regarding exactly where
respondents were given the prompt. Findings from this can be seen in Section 4

2.4 Survey completions
•
•
•
•
•
•
•

1227 surveys were submitted in total
97 or 7.9% of respondents were disqualified (they started the survey, but in an early
question stated that they had not visited any of the three sites recently)
1130 surveys are included in the analysis in this report (the ‘Primary Data Set’)
83% of the Primary Data Set surveys were defined as complete (may have skipped one or
more question but still made it to the end of the survey)
17% were defined as incomplete (did not reach the end of the survey, but completed at least
one page of questions)
Of the Primary Data Set respondents who completed the survey, it took an average time of
16 minutes 38 seconds
The completion rate was consistently 5-10% higher than the rate estimated by the survey
software (Survey Monkey) throughout the duration of the survey collection period

No of daily responses
45
40
35
30
25
20
15
10
5
0

Cairngorms Capercaillie Project | Visitor Research | 2021
7

2.5 Disqualified respondents
•

Of the 97 disqualified respondents, we know a limited amount of information due to the
disqualifier question appearing early in the survey

How prompted to participate?
Social media
Other (please specify)
In Rothiemurchus area - via a postcard
In Glenmore Forest Park area - via a postcard
In RSPB Abernethy area - via a postcard
Personal contact or through work
In the Aviemore Visitor Info Centre - via a postcard
0

5

10

15

20

25

30

Other (please specfy) responses were:
•
•
•
•
•
•

•

TV (Springwatch) [??]
Asked by ranger at oldest centre
Loch Garten ranger asked us (3 responses)
Via a walk at lochan Uaine
Loch Morlich from Wardens (2 responses)
Approached by National Trust [??]
A ranger approached our school group when we were walking by Loch an Eilien

Disqualifieds - situation
I am/was staying away from home on a short break (1-4
nights)

I am/was on a day trip (I live outside of the National Park)

I am/was staying away from home on a longer break (5+
nights)

I live locally (within Badenoch & Strathspey)

0

5

10
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2.6 Sampling period date categories & numbers
The first survey was completed on 4 June and the survey closed at midnight on 15 September
2021. This represents a sampling period of a total of 101 days, as distributed by date category
in the chart below. The second chart shows the balance of date categories in a typical year

Our visitor survey sample period
days 2021
100

Date category days over typical
year

79

190

200

50

175

100

22

0

0

Typical year (incl 20 days Eng + Scot hol overlaps)

4 June to 15 Sept
W/E or hol

W/E or hol

Weekday term

Weekday term

However, as one of the questions within the survey asks about the date of the visit about which the
respondent is answering the survey, this was usually not on the same date. Making the (generous)
assumption that visitors can remember the exact date of a visit if it was made during 2021, this is a
representation of sampling period date catagories achieved. The sample size here is still a healthy
975, but unfortunately the shape of the chart below does suggest that we have even more of a bias
towards receiving surveys completed about visits at weekends or in school holidays.

Numbers of 'most recent visits' in 2021
1000

809

500
166
0
1
TOTAL weekend/hol

Total weekday term
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3. Pinches of Salt
There are several things to bear in mind which have influenced our data collection (and in
turn, findings) in a number of potentially positive or negative ways.

3.1 Primary Data Set confidence level and margins of error
From the STEAM report for 2019 for Badenoch & Strathspey, calculations of visitor figures for the
area are on the basis of calendar quarters. Taking a cautiously generous estimate of visitation for
the sample period as being quarters 2 and 3 (1 April to 30 September), the total ‘population’ of
visitors that we likely need to consider (as far as we can draw parallels between 2019 and 2021) is
1,004,000. Assuming our methodology achieved a representative sample (in itself a significant
assumption – see later), our Primary Data Set of 1130 gives us a 99% confidence level and 4%
margin of error1. This is very positive.

3.2 How representative is our data?
The Primary Data Set was collected over a period of 101 days between 4 June and 15 September
2021. There are at least three issues with this.
o One is that the sample period was broadly over the summer, so we don’t have much data
related to the months outside of this (eg winter activities)
o The second issue is that the proportion of sampling days, as split between hol/weekend and
weekday were quite different to the split of these categories of days throughout the year
(see section 2.6)
o Thirdly, 2021 has been nothing like a typical year for visitation due ongoing restrictions
caused by the global pandemic
The result of these issues is that we have a data set that is certainly not representative of visitation
throughout a ‘typical’ year (pre-pandemic), with additional uncertainties around seasonal and day
visitation day categories.

3.3 Under and over representation of specific groups
o Due to the global pandemic limiting travel, we know that there will be an obvious underrepresentation of overseas tourists. Overseas tourists would normally make up a significant
proportion of visitors to the area. According to the Cairngorms visitor survey in 2019/20, 17%

1

Confidence level is a percentage that says how much we can expect the results to reflect the views of the overall population. Margin of error is a percentage
that says how confident we can be that the population would select an answer within the range reported in the findings
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of non-UK visitors travel from Europe and 10% from the rest of the world. Non UK visitors
make up a tiny proportion of our sample
o As suggested by project site partners, we may have a not-so-obvious (possible) underrepresentation of active / sporty visitors, visitors in larger groups and/or visitors from
specific ethnic groups (eg Polish communities)
o We might have a not-so-obvious possible over-representation of families (due to high
sampling of weekend / holiday periods)
o Measured footfall at specific locations (eg Loch an Eilein) showed a marked increase this year
compared to a similar period in 2019. There’s no way of knowing what impact this will have
had on the findings – the additional visits could be more repeat visitors, ‘more of the same’
types of visitors, or may represent a different profile of visitors who would not normally visit
at all

3.4 Offsetting over-representation of families
Unusual visitation patterns due to COVID-stimulated holiday taking may have resulted in adults
making the most of whenever travel is allowed and more people having to take holidays closer to
home.

3.5 Weighting
To attempt to reduce over or under or over representation of certain groups, we could attempt to
weight the results. However, weighting needs a good benchmark to reference, and it’s not clear
how we can calculate this given that we do not have a good grasp of what normal / typical visitor
profiles might be in the near or longer term future. In addition, some sample sizes are realistically
too small to be able to extrapolate our findings in this way (eg overseas visitors).

3.6 Reaching a wide range of people within the sampling period
In the period we did conduct the survey, we employed a variety of ways to prompt survey
completions, and we were responsive to suggestions that there may be groups or types of people
we needed to make more effort to reach. This means that we did raise the chances of reaching a
broader range of people within the given sampling period than, for example, only using one way of
prompting survey participation or attempting to be very rigorous on the data collection (eg every 3 rd
visitor through a gate). Our approach is beneficial for the purposes of the segmentation exercise,
but adds a degree of subjectivity into the mix.

3.7 Weather
Weather may have influenced visitor patterns or individual answers to questions where it may have
positively or negatively impacted the quality of experience or the types of activities undertaken.
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Weather has not been incorporated into the reporting to pick up on any visible trends related to that.
However even if we did this, we won’t know, for example, whether more people might have walked
further if the weather had been better.

3.8 Visitor variability
Respondents themselves will have varied attitudes, propensity to complete surveys and/or levels of
interest in the area or in the research. Findings from a visitor attraction sector consultant2 and
organisation3 who have examined this through undertaking their visitor research suggest that a
number of trends are seen in survey-taking:
• Females tend to participate in self-completion surveys more than males
• Older people are more likely to complete surveys
• First time visitors complete surveys less often than repeat visitors
• Members (if a scheme exists) are much more likely to complete surveys
• There’s no discernible difference between findings from paper surveys vs those online
(suggesting online surveys do not especially attract a ‘type’ of person)

3.9 Visitor recall
Visitors may have mis-remembered the last date that they visited the study sites. This is less likely if
the survey was completed within a few days of the visit, but we can assume that the estimate of the
actual visit date gets less accurate the longer the gap between the visit and survey completion. This
is especially significant when looking at data calculations around date category anomolies (ie
weekend/hol and weekday term time), but beyond the date, other aspects of memories of the visit
may also be less clear when the visit was some time ago.

3.10 Survey length
It was a long survey. We did attempt to manage expectations around how long it would take to
complete the survey by telling people in advance when we had an opporunity to do so. This appears
to have had some success, with our completion rate exceeding Survey Monkey estimates, but the
length will undoubtedly have caused some people to hurry their answers or leave the survey
incomplete, and this is confirmed by some comments by respondents (although interestingly, these
comments were made in the ‘final comments’ question, right at the very end of their fully
completed survey!)

2
3

Source: Emma Pegram, Independent museums audience research consultant
Source: Meriel Royal at the National Gallery, London
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4. Question by Question Findings
Q1: How were you prompted to complete this survey? Tick one
Asked: All respondents

Answered n = 1065

Skipped n = 65

Social media

38.2%

In RSPB Abernethy area - via a postcard

15.3%

In Glenmore Forest Park area - via a postcard

14.1%

In Rothiemurchus area - via a postcard

13.9%

Personal contact or through work

9.1%

Other (please specify)

4.6%

In a shop, pub, food outlet or sports hire site -…
In my accommodation - via a postcard

3.4%
0.9%

In the Aviemore Visitor Info Centre - via a… 0.5%
0%

5%

10% 15% 20% 25% 30% 35% 40% 45%

Other (please specify) answers
•
•

‘Met a ranger’ (or similar) with no statement of where – 34 responses
Saw a poster – 2 responses

One response each of (verbatim): Postcard via school / Book of Aviemore walks / Been many times / Badaguish / I be live
here / Home / live locally interested in what the survey was about / I am resident / Internet research / link posted on
Facebook by friend / Got a postcard but also saw on Facebook / Visiting it walking all over see for myself, amazing place
great diversity etc /Rothiemurchus Campsite

Commentary
Looking at how we have split the types of prompts, social media is clearly the single most successful way of
prompting survey completions. However, when broken down by three categories / versions of QR code: online,
on-site or off-site, the on-site route was the most successful, achieving 48.9% of the surveys returned.
With further analysis by comparing the three on-site completion prompts (n=461), it can be seen that survey
respondents at all three sites are at least 50% people on stays of 5+ nights in duration. However, RSPB
Abernethy seems to attract proportionately more local residents and those on a 5+ night stay than the other
two sites who in turn have more day trippers and those on a short break than Abernethy.
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Q2. Which of the following best describes your situation? We’ll ask you slightly
different questions if you’re local. Tick one
Asked: All respondents

Answered n = 1130

Skipped n = 0

I am/was staying away from home on a longer
break (5+ nights)

47%

I am/was staying away from home on a short
break (1-4 nights)

20%

I live locally (within Badenoch & Strathspey)

19%

I am/was on a day trip (I live outside of the
National Park)

13%

I am/was on a day trip (I live outside of
Badenoch & Strathspey but within the
National Park)

1%

0%

5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Cairngorms Visitor Survey (CVS) 2019 / 20 summary findings

Commentary
Our survey had response rates a little lower, but broadly in line with the findings of the CVS for both
1-4 night and 5+ night visitors. However, our sample for day trips was 7% lower and our % of local
residents was much higher at 19% of respondents vs 3% for the CVS.
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Q3. Have you been to Rothiemurchus, Glenmore Forest Park or RSPB Abernethy
Nature Reserve on a leisure visit in the last two years? Tick one
Asked: Local residents only (live within National Park)

Disqualifier question. If answer = no, respondent is taken to thank you and exit page with
invitation to find out more on the Cairngorms Capercaillie Project website
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Q4. In the last two years, which of these places have you been on a leisure
visit? Tick any that apply
Asked: Local residents only (live within National Park)

Rothiemurchus Forest
Loch an Eilein
Loch Garten
Loch Morlich / Beach
Green Lochan (An Lochan Uaine)
Glenmore Forest Park / Visitor Centre
Abernethy Forest
Inverdruie / Rothiemurchus Centre
Coylumbridge
Ryvoan Bothy
Garten Wood
Cairngorm Footbridge
Loch Garten Nature Centre (RSPB)
Loch Mallachie
Meall a‘Bhuachaille
Tullochgrue / Whitewell
Dell Woods
Badaguish
Glen Einich
Lairig Ghru
Bynack More
Not sure / can’t remember where I’ve been

Answered n = 212

Skipped n = 918

94%
87%
84%
84%
82%

75%
74%
69%
67%
67%
61%
61%

60%
58%
58%
56%
55%
52%
45%

36%
35%
0%
0%

10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Commentary
Many local residents have visited a large range of sites we asked them about. This is predicably in contrast to
the rather narrower version of this chart which represents answers from visitors shown in Q15.
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Q5. Please tell us (or estimate) when you last visited one of these sites. If you’re
on site now, please select today’s date.
Asked: Local residents only (live within National Park)

Answered n = 206

Skipped n = 925

Time between visit and survey completion - locals
60
50
40
30
20
10
0

same day

within 2
days

3-7 days

1-2 weeks 2-4 weeks 1-3 months

3-12
months

over 12
months

Commentary
Many local residents completed the survey on the same day or within a few days of their visit. However, there
were people who completed the survey some time afterwards. This was both in terms of delaying the
completion after being prompted on a visit, and also those who completed the survey whilst thinking about a
previous visit they had undertaken – for a very small number, this was some considerable time later.
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Q6. What are you doing here today / were you doing on your last visit? Tick
any that apply
Asked: Local residents only (live within National Park)

Answered n = 211

Skipped n = 919

Walking 2-8 miles (3-13km)

37%

Using café or shop

25%

Dog walking

25%

Bird, wildlife or nature watching

23%

Mountain biking - on track

23%

Walking less than 2 miles (3km)

19%

Social meet up

17%

Cycling

17%

Walking over 8 miles (13km)

13%

Other (please specify)

11%

Mountain biking - extreme, off track

7%

Running

7%

Exploring cultural heritage

5%

Attending an event or activity

1%
0%

5%

10%

15%

20%

25%

30%

Other (please specify) answers

% of question respondents
Kayak / SUP

3.8

Swimming

3.3

Disability scooting

0.5

Working

0.5

Climbing

0.5

Sailing

0.5

Horse riding

0.5

Picnic

0.5

Foraging

0.5
0.0

0.5

1.0

1.5

2.0

2.5

3.0

3.5
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4.0

35%

40%

Commentary
Walking 2-8 miles is the most popular activity listed by local residents. However, using a café or shop
is the second most commonly cited activity, suggesting that local residents are users of these services
almost as much as visitors (see Q17 and chart below for comparison).
The top five of each list suggests that both local residents and visitors take part in similar activities,
including walking, dog walking and nature-watching. However, local residents are more likely to go
moutain biking and take shorter walks of less than 2 miles whilst visitors are more likely to go on
longer walks of over 8 miles.
When looking more closely at respondents who were prompted to complete the survey specifically at
RSPB Abernethy, both local residents (n=44) and visitors to the area (n=399) are much more likely to
state bird, wildlife or nature watching than respondents who were prompted at the other two sites.
When comparing non-locals, first time visitors are more likely than frequent visitors to be walking 2-8
miles whereas frequent visitors are more likely to be walking over 8 miles, running or cycling.
Visitors’ responses (Q17)

Walking 2-8 miles (3-13km)
Bird, wildlife or nature watching
Using café or shop
Dog walking
Walking over 8 miles (13km)
Mountain biking - on track
Walking less than 2 miles (3km)
Other (please specify)
Cycling
Social meet up
Exploring cultural heritage
Running
Attending an event or activity
Mountain biking - extreme, off track

54%
34%
30%
18%
17%
15%
14%
14%
10%
8%
6%
4%
3%
2%
0%

10%

20%

30%

40%

50%

Visiting with dogs
Our survey suggests that 20% of all respondents (visitors and local residents) come with dogs.
This is more than the 15% reported in the CVS 2019/20 findings, which could be as a result
of a higher proportion of local residents being surveyed by us, or possibly partly due to the
‘lockdown dog’ phenomenon.
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60%

Q7. What is your usual pattern of visits like this one? Do you tend to visit...Tick
one
Asked: Local residents only (live within National Park)

Answered n = 209

Skipped n = 921

40%
33%

35%
30%

30%

29%

25%
20%
15%
10%

7%

5%
0%
0%

More than 3 times 1-3 times per week About 1-3 times per About 1-3 times per Less than once per
per week
month
year
year

Commentary
Local repondents are heavy regular users of the sites, with most visiting 1-3 times every week. This
underlines the importance of thinking in terms of visits as well as visitors when it comes to levels of
use of the area. This may have implications for degree of connection, amount of reliance on, and
contribution to the area, but also for the amount of potential habitat or species disturbance.
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Q8. In terms of living locally in this area, which of these statements best
describe you? Tick one
Asked: Local residents only (live within National Park)

Answered n = 211

Skipped n = 919

I moved here from elsewhere in Scotland

48%

I moved here from elsewhere in the UK

29%

I have always lived locally

12%

I was born locally, lived away and moved back
again

8%

I moved here from outside the UK

3%
0%

10%

20%

30%

40%

50%

60%

Q9. How long have you lived in this area? If you have also lived somewhere else,
estimate the total time living in this area. Tick one
Asked: Local residents only (live within National Park)

Answered n = 212

Skipped n = 918

35%
30%
30%
25%
25%
21%
20%
15%
15%
10%

8%

5%
0%

Less than 1 year

1-3 years

4-10 years

11-20 years

Over 20 years

Commentary
There is a mix of ways that local respondents ended up residing in this area. Most moved from
elsewhere in Scotland and have no stated previous connections, though it can be seen from Q9 that
many have lived here for some considerable time.
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Q10. Thinking about living in this area, please tell us whether you generally
feel...? Tick any that apply
Asked: Local residents only (live within National Park)

Answered n = 207

Skipped n = 923

Relaxed

70%

Responsible

70%

Protective

66%

Inspired

63%

Proud

61%

Connected

51%

Frustrated

31%

Overcrowded

28%

Annoyed

25%

Nostalgic

16%

Empowered

13%

Disempowered

6%

Disconnected

4%
0%

10%

20%

30%

40%

50%

60%

70%

80%

Commentary
The balance of words that appear towards the top of the chart show that local respondents’ feelings
about living in this area are positive. However, just under a third can also feel frustrated,
overcrowded and annoyed. The contrast with how visitors feel is explored in Q21.
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Q11. Thinking about enjoying the outdoors, what are the best things about
living here? FREE TEXT
Asked: Local residents only (live within National Park)

Answered n = 203

Skipped n = 927

% of respondents
Landscape, beauty, scale, scenery

37.9

Nature or habitats

37.4

Quiet, space to escape, fresh air

35.5

Active pursuits - walking, cycling etc

19.2

Accessibility or freedom

17.2

Variety of experiences

14.3

On my doorstep

8.9

The people

7.4

Infrastructure

5.9

Year-round or seasonal changes

3.9

Good place for family

1.0

Dog friendly

0.5
0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

A flavour of the comments
“Variety of landscapes, accessibility of countryside for a wide variety of outdoor activities, outstanding
scenery and wildlife. Changes through the seasons, all seasons can be lovely, weather in general good
for Scotland.”
“Access, seasons, skiing, path networks, collective care.”
“Having the opportunity to visit beautiful places on a regular basis. Finding hidden places that aren't
as well visited.”
“Access to a variety of outdoor activities and venues. Diverse wildlife. Connected to elsewhere in
Scotland. ie a good base. “
“Wild unspoiled and not managed nature” [interesting comment, but not a common one]

Commentary
Local respondents do appear to value the place that’s on their doorstep, with over a third especially
noting the landscape and beauty, nature and the peace and quiet, or space to escape. Further
comparison with what visitors value is in Q19.
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Q12. Thinking about enjoying the outdoors, what are the worst things about
living here? FREE TEXT
Asked: Local residents only (live within National Park)

Answered n = 199

Skipped n = 931

% of respondents
Irresponsible / inconsiderate visitors or locals
Too many / overcrowding of tourists
Litter / fouling / fires
Lack of services (eg eateries, transport, recycling,…
Traffic, driving or parking
Dirty campers
Recreation or development above conservation
Poor management or maintenance (eg habitat /…
Midges / ticks / weather
Lack of (social) housing
Damage by tourists
Too many people
Tourists not managed
Uncontrolled dogs
Habitat degradation
Restrictions to access (eg locked gates)
hunting & shooting
Being English and not feeling welcome
Restrictions on dog walking
Cyclists
politics
Funicula
Too many empty 2nd homes
0.0

30.2
25.1

23.6
12.1
12.1
7.5
7.5
6.0
5.5
5.5
5.5
5.0
4.5
4.0
2.0
1.5
1.0
1.0
1.0
1.0
0.5
0.5

0.5
5.0

10.0

15.0

20.0

25.0

30.0

35.0

A flavour of the comments
“That recreation is put above conservation often. There is nowhere left for the wild to be wild without
an e biker or a tuber pitching up at some point. “
“I get frustrated at times that people are or can be everywhere. I am as guilty as anyone, but wildlife
comes a poor second to the sanctity of access and recreation. At times the human numbers make the
area feel very small.”
“Inconsiderate parking particularly along the side of Loch Morlich and the ‘wild’ camping on the beach
and in the forest and the unfortunate issue of human excrement being left behind. The traffic through
Aviemore and gridlock at the petrol station. Campervans taking up too much space in the local shop
car parks. Cyclists on the road rather than the old logging way and bikes being ridden at speed on
some of the local walking tracks.”
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“High number of visitors, mountain bikes on unsuitable mountain paths, litter, dog mess, numerous
uncontrolled dogs, muirburn, locked gates, gates on the Speyside Way, poor public transport between
local authority areas, paths in need of maintenance”
“Crowds, commercialisation of the area, too many bikes on paths, too much access to vulnerable
areas. the National Park seem to promote tourism and activity in the park rather than protect the
fragile environment, the balance seems wrong”
“The desperate sense of grief from seeing precious habitats being destroyed due to poor land-use
decisions. Especially the proliferation of inappropriate housing developments, that are seemingly
promoted without any coherent long-term plan for sustainability and affordable housing. It has also
been devastating to see the irreversible wrecking of vulnerable habitats on Cairngorm in relation to
unsustainable ski infrastructure projects, as well as many other examples of unnecessary degradation
such as the poor practices used to build the cycle path from Aviemore to Glenmore.”
“Shooting moor destruction of flowers, small mammals, birds of prey, natural regeneration, huge tracks
through the landscape, erosion, locked gates and electric fencing which prevents (so called) open
access. “
“Lack of understanding of SOAC, honeypot areas seem to be people's only option, price of
accommodation and lack of (affordable) facilities & provisions for campers and campervans which
increases the likelihood of people to "wild camp" without understanding SOAC etc.”

Commentary
Although some respondents elsewhere in their responses do appear to value the benefits that tourism
brings to the area, irresponsible or inconsiderate people (visitors mainly, but also local residents) rank
the highest in the things local residents don’t like about living here. This is closely followed by
overcrowding and issues with rubbish, fouling and fires.
There are some interesting comments in response to this question that may suggest topics to explore
in more depth with local residents through future consultations. There is a flavour here (chosen
entirely subjectively), but many more comments are available in a separate spreadsheet.
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Q13. Have you visited Rothiemurchus, Glenmore Forest Park or RSPB Abernethy
Nature Reserve on this trip to the Cairngorms? Tick one
Asked: Visitors from outside National Park only
Disqualifier question. If answer = no, respondent is taken to thank you and exit page with
invitation to find out more on the Cairngorms Capercaillie Project website
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Q14. How frequently have you visited this area of the Cairngorms in the last 5
years? Tick one
Asked: Visitors from outside National Park only

Answered n = 818

Skipped n = 312

45%
39%

40%
35%
30%
25%
25%
20%

16%

15%

12%
8%

10%
5%

0%
0%

First visit

2-6 times

7-10 times

11-20 times

Over 20 times

Don’t know /
can’t remember

Commentary
From the CVS 2019/20, 37% of visitors were first time and 63% were repeat. Our survey found that
there were fewer first time visitors (25%) and that the highest proportion of visitors to the area (39%)
had visited 2-6 times. A further 16% had visited over 20 times.
Other sector research suggests that surveys are more likely to be completed by people who are repeat
visitors, especially those with a long term relationship with the organisation or ‘subject’ of the survey.
So, whilst we did receive a good number of responses from people who have visited 6 time or fewer,
it’s possible that we did get proportionately more respondents who have visited more frequently due
to this suspected survey completion bias.
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Q15. Which of the following locations have you visited today or on this trip to
the Cairngorms? Tick any that apply
Asked: Visitors from outside National Park only

Answered n = 817

Skipped n = 313

Loch Morlich / Beach

61%

Rothiemurchus Forest

60%

Loch an Eilein

49%

Glenmore Forest Park / Visitor Centre

45%

Loch Garten

38%

Green Lochan (An Lochan Uaine)

36%

Abernethy Forest

34%

Loch Garten Nature Centre (RSPB)

33%

Inverdruie / Rothiemurchus Centre

32%

Coylumbridge

29%

Ryvoan Bothy

18%

Loch Mallachie

16%

Garten Wood

16%

Cairngorm Footbridge

16%

Meall a‘Bhuachaille

12%

Dell Woods

9%

Lairig Ghru

9%

Badaguish

8%

Glen Einich

8%

Tullochgrue / Whitewell

6%

Bynack More

5%

Not sure / can’t remember where I’ve been

2%
0%

10%

20%

30%

40%

50%

60%

70%

Commentary
The profile of this chart, showing the locations visitors have been compares to the habits of local
residents (Q4) in that it is more polarised – with more people visiting the better known or more
‘honey pot’ sites, whereas a greater % of local residents have visited a wider range of places.
From the data collected from disqualified respondents (which don’t figure here), it’s worth noting that
a small number of people obviously did not recognise the names of our three sites as places they have
visited. We know this from the fact that they said they hadn’t visited, despite a few of them being
prompted by being given a postcard on site. It’s a small number, but this suggests that we should be
aware of how we talk about the different sites and be careful about the assumptions we make about
visitors’ geographical knowledege of the area.
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Q16. Please tell us (or estimate) when you last visited one of these sites. If
you’re on site now, please select today’s date.
Asked: Visitors from outside National Park only

Answered n = 806

Skipped n = 324
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Time between last visit and completion of survey - collated results from local residents and visitors
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Commentary
There is a marked reduction in survey completions as time goes by from the date respondents were
prompted. This is true for both local residents and visitors, but the majority of surveys are completed
within a month, meaning that we can be reasonably confident that people are commenting with at
least moderate accuracy and recall.

Cairngorms Capercaillie Project | Visitor Research | 2021
30

Q17. What are you doing here today / were you doing on your most recent
visit? Tick any that apply
Asked: Visitors from outside National Park only

Walking 2-8 miles (3-13km)
Bird, wildlife or nature watching
Using café or shop
Dog walking
Walking over 8 miles (13km)
Mountain biking - on track
Walking less than 2 miles (3km)
Other (please specify)
Cycling
Social meet up
Exploring cultural heritage
Running
Attending an event or activity
Mountain biking - extreme, off track

Answered n = 818

Skipped n = 312

54%
34%
30%

18%
17%
15%
14%
14%
10%
8%
6%
4%
3%
2%

0%

10%

20%

30%

40%

50%

60%

Other (please specify) answers

% of total responses to Q17 mentioned in 'other'
Kayak / SUP
Swimming
Photography
Nature spotting
Fishing
Foraging
Reminiscing / RIP
Geocaching
Quad biking
Working
Climbing
Treezone
Golfing
Sailing
Horse riding
Picnic

4.9
4.0
1.0
0.4
0.4

0.4
0.2
0.2
0.2
0.1
0.1
0.1
0.1
0.1
0.1
0.1
0.0

1.0

2.0

3.0

4.0

Commentary
See Q6 for commentary
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5.0

6.0

Q18. Which of the following do you recall reading on this visit? Tick any that
apply
Asked: Visitors from outside National Park only

Answered n = 814

Skipped n = 316

Instruction signs for visitors (eg don’t light fires)

69%

Direction signposts

68%

Map on site (on panel or leaflet)

58%

Welcome board in car park

56%

Leaflet

37%

Panel outdoors explaining what's there

29%

Signs warning of hazards (eg deep water)

26%

A-boards or chalkboards with temporary…
None of the above

24%
4%

Other (please specify)

2%
0%

10%

20%

30%

40%

50%

60%

70%

80%

Other (please specify) answers
•
•
•
•
•
•
•
•
•

Notice warning about Algae in the Green Loch
Covid info signs
Keep dogs on leads on capercaillie season
Display Parking ticket / Car park fee
Parking/no parking signs
Don’t overnight in a motorhome
Internet / guide books / Google maps
Overnight parking by camper van restrictions. Bathing in the loch - effect on wildlife
High fire risk

Commentary
Signposting and welcome interpretation in particular is visible and read by most visitors.
When the data is filtered to look specifically at respondents prompted to complete the survey at the
three sites (n=397), all repondents read a variety of types of information at all three sites, but RSPB
Abernethy appeared to have the most noticed/read signage, followed by Glenmore, then
Rothiemurchus.
When the data is filtered to compare non-local first time visitors (n=207) versus those who have
visited more than 20 times (n=129), first time visitors are significantly more likely to have noticed and
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read a wider range of the mentioned types of signage. However, even frequent visitors are likely to
have read directional and instructional signage.
Despite these findings, a number of visitors indicated that the did not recall reading any on-site
permanent, temporary interpretation and/or signage.
This would suggest that to reach all visitors, a variety of communication methods need to be used,
including via visitor-facing staff and/or volunteers.
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Q19. What has been the best part of your experience on this visit and why?
FREE TEXT
Asked: Visitors from outside National Park only

Answered n = 755

Skipped n = 375

% of respondents
Landscape, beauty, scale, scenery

37.7

Nature or habitats

27.9

Quiet, space to escape, fresh air

23.3

Active pursuits - walking, cycling etc

22.3

Specific locations or experiences

17.7

Services & infrastructure eg signage, paths

13.1

The people

10.2

Weather

8.2

Learning / Conservation in action

3.6

Clean

3.0

Good place for family

2.8

Accessibility or freedom

2.3

Variety of experiences

1.9

Socialising

1.6

Feels safe

1.2

Foraging

0.5

Accom

0.4

Nature on my doorstep

0.3

Reminiscence / RIP

0.1

Dog friendly

0.1

Year-round or seasonal changes

0.1
0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

Commentary
Visitors were asked a similar question to local residents about ‘best thing’ - but about their visit rather
than about living here. (See Q11 chart copied below for comparison.)
However, the top four things that both visitors and local residents value the most are exactly the
same, with the top aspect of landscape, beauty, scale or scenery mentioned by over a third of each.
Differences include many more mentions by visitors of things like special individual experiences, the
services and infrastructure and how welcoming, knowledgeable and hospitable the people are.
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Local residents – best thing about living here? (From Q11)

% of respondents
Landscape, beauty, scale, scenery

37.9

Nature or habitats

37.4

Quiet, space to escape, fresh air

35.5

Active pursuits - walking, cycling etc

19.2

Accessibility or freedom

17.2

Variety of experiences

14.3

On my doorstep

8.9

The people

7.4

Infrastructure

5.9

Year-round or seasonal changes

3.9

Good place for family

1.0

Dog friendly

0.5
0.0

5.0

10.0

15.0

20.0

25.0
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30.0

35.0

40.0

Q20. What could have been done to improve your experience? FREE TEXT
Asked: Visitors from outside National Park only

Answered n = 632

Skipped n = 498

% of respondents
Nothing
Toilets, paths, signage / interp, infrastructure
Specific site comment
Parking/ traffic improvements
Weather / midges
Fewer people
Rubbish or dog management / poo bins
More wildlife / feeders
Eatery choice / quality
Management of inconsiderate visitors
More benches / better accessibility / unlock…
Prior info / guidance eg water quality, rules,…
Less wild camping or motor homes
More / better wildlife / map leaflets
Better public transport/ transport facilities
Allowing camping or motorhomes / better…
Land management changes
Add bird hides / viewing spots
Ban bikes, drones, dogs or kids!
Less paddling
More / better maintained hire equipment
Accomodation better
More activs for young children
Allowing fires on the beach
0.0

38.9
14.2
10.4

8.1
4.7
4.6
4.4
4.0
4.0
3.5

3.5
2.7
2.5
2.4
2.1
1.1
0.9
0.9
0.8
0.8
0.5
0.5
0.2
0.2
5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

Commentary
From the CVS 1019/20, 47% of respondents said that nothing could be improved. Our survey, 38.9%
of visitors actively stated this in their answer to this question. However, if we include the survey
respondents who were asked, but simply skipped this question and we assume they had nothing to
suggest, this takes the percentage of people who thought that nothing could be improved up to
52.6%.
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Looking at comments from visitors who did have something to say, suggestions majored on toilets,
paths and infrastructure generally (including toilets, paths, parking, transport).
Both visitors and local residents notice inconsiderate or irresponsible people and complain about
litter, fouling and parking behaviour. They also made some suggestions for making the area more
accessible and providing more or better interpretation (before and during their visit) or services (eg
catering).
All comments are available in separate documents – Appendix 5 for filtered comments about specific
sites or experiences and Appendix 21 for raw data including all comments.
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Q21. Thinking about your relationship with this area of the Cairngorms, please
tell us whether you have ever felt...? Tick any that apply.
Asked: Visitors from outside National Park only

Relaxed
Inspired
Connected
Responsible
Protective
Proud
Nostalgic
Empowered
Overcrowded
Frustrated
Annoyed
Disempowered
Disconnected

Answered n = 806

Skipped n = 324

94%
65%
57%
47%
42%
41%
37%
17%
15%
11%
10%
1%
1%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Local residents’ feelings about this area of the Cairngorms (Q10)
Relaxed
Responsible
Protective
Inspired
Proud
Connected
Frustrated
Overcrowded
Annoyed
Nostalgic
Empowered
Disempowered
Disconnected

70%
70%
66%
63%
61%
51%
31%
28%
25%
16%
13%
6%
4%

0%

10%

20%

30%

40%

50%

60%

70%

80%

Commentary
Visitors have overwhelmingly positive emotions connected with the Cairngorms, and many comments
in the free text questions elsewhere in the survey reinforce this. Compared to local residents (Q10,
shown for comparison), more visitors feel relaxed, as would be expected for people on a break.
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Fewer visitors state a feeling of being responsible or protective, but more feel nostalgic, inspired or
connected. In general, fewer visitors chose fewer negative emotions than local residents.
In the chart below, visitors’ feelings are sorted according to frequency of visit and the data is analysed
and displayed to show trend lines. Lines at the top represent the words that were chosen with (in this
case) increased frequency from left to right. Flat lines indicate that words were chosen with similar
frequency (not necessarily low) from left to right. Note that the words to the right in the key are
presented in the same order as the lines in the chart. Some (disempowered, disconnected and
annoyed), display very similar trends so the lines are close together / on top of each other.
This chart does not negate the finding that feelings are mostly hugely positive, and continue to be so
for all visitors irrespective of visit frequency. However, the chart does suggest that negative feelings
tend to increase related to frequency of visit to the area, as do feelings of empowerment,
responsibility, connection and pride.
Thinking about your relationship with this area of the Cairngorms, please
tell us whether you have ever felt...? Tick any that apply. If you don't have
any strong feelings, feel free to skip this question
700.00%

600.00%

Overcrowded
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400.00%

Frustrated
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Responsible
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Nostalgic
Relaxed
Inspired
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0.00%
Q14: First visit Q14: 2-6 times Q14: 7-10 times

Q14: 11-20
times

Q14: Over 20
times
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Q22. Who did you visit with today / on your most recent visit? Tick one
Asked: All respondents
70%
60%
50%
40%
30%
20%
10%
0%

Answered n = 1029

Skipped n = 101

70%

58%

60%

58%

50%

26%

40%

11%

30%

4%

30%
20%

With other With other On my own With
adult(s) adult(s) +
child(ren)
only
children
under 18
under 18
years
years

11%

10%
0%

Adult couple
or group

Families

Sole visitors

Commentary
In the CVS 2019/20, 26% of visitors came with children. This compares to 30% of all respondents
(local residents and visitors) visiting with children as recorded via our survey. Despite the cautions
stated in the Survey Stats section at the start of this report, this would suggest that the balance of
views we have gathered may not be too out of synch with pre-pandemic years, certainly in terms of
group social composition.
When looking in more detail at sole visitors, 42% of these were local residents and about half of those
visited frequently (over three times per week) and about the same number have lived in the area over
20 years. Almost 40% of local residents visting on their own stated dog walking as an activity. Of nonlocals on solo visits, activities most commonly mentioned were walking or bird/wildlife watching, with
dog walking only mentioned by 8%.
Looking at respondents who were prompted to complete the survey on sites (n=443), RSPB Abernethy
NR attracted more families than the other two sites, with single adult families being especially higher
there than at Glenmore FP or Rothiemurchus.
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Q23. Thinking about making visits like this one with your child(ren), which
statement describes your best day out? Tick one
Asked: Respondents visiting with children under 18 yrs

Answered n = 309

Skipped n = 821

Connection to nature, new discoveries + fun &
entertainment as a bonus

45%

Mainly connection to nature, new discoveries

32%

Fun, entertainment + connection to nature as a
bonus

17%

Mainly fun, kids entertained or tired out

7%
0%

5%

10% 15% 20% 25% 30% 35% 40% 45% 50%

Commentary
More families come with an intention to connect with and make discoveries than simply to entertain
their children. This finding is in line with some other heritage or environmentally themed visitor
attractions who have segmented their family visitors in a similar way.
When comparing family respondents prompted specifically at the three sites (but note smaller sample
size, n=144), there appears to be a differing profiles by site for the aim for a great day out.
Rothiemurchus marginally has a higher proportion of families primarily seeking connection to nature
overall, but Abernethy attracts the most ‘extremely’ motivated of these. Glenmore FP attracts a
higher proportion of families with mainly fun in mind.
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Q24. Thinking about your ‘perfect’ visit to this kind of place, pick the words that
best describe it. Tick any that apply
Asked: All respondents

Answered n = 992

Skipped n = 138

Beautiful

91%

Peaceful

81%

Relaxing

73%

Active

65%

Inspiring

58%

Interesting

54%

Quiet

50%

Invigorating

37%

Exhilarating

33%

Spiritual

21%

Exciting

21%

Solitary

16%

Social

14%

Entertaining

10%

Competitive

2%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Commentary
Many respondents chose multiple words to describe their perfect day, but the top three chosen were
beautiful, peaceful and relaxing. Competitiveness, ‘entertainment’ and ‘social’ appear further down
the list. It is interesting to compare this with the next chart in Q25 which goes into more detail about
what many people don’t want from their visit.
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Q25. Conversely, which of these would you actively not want your visit to
be? Tick any that apply.
Asked: All respondents

Answered n = 845

Skipped n = 285

Competitive

67%

Entertaining

22%

Other (please specify)

21%

Social

19%

Spiritual

13%

Solitary

10%

Exhilarating

7%

Exciting

4%

Active

3%

Invigorating

2%

Quiet

2%

Relaxing

1%

Peaceful

0%

Interesting

0%

Inspiring

0%
0%

10%

20%

30%

40%

50%

60%

70%

Other (please specify) answers

% of respondents
Overcrowded / busy
Loud / noisy
Dirty / littered
Commercial / managed
Stressful
Boring
Adventurous

11.8
5.7
1.5
1.3
0.4
0.2
0.1
0.0

10.0

20.0

30.0

40.0

50.0

60.0
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70.0

80.0

80%

Commentary
The findings suggest that, along with more obvous things like being overcrowded, loud, dirty or
stressful, ‘competitive’ and ‘entertaining’ is not what many people want from their visit. However,
there are also some people who do want their visit to be both of these latter things.
This points to areas of conflict between visitors (both in attitude and in physical spaces), which is also
echoed by some comments in answer to other survey questions (eg fast / inconsiderate cyclists on
shared tracks).
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Q26. Which of the following images best Illustrate your 'perfect' visit to a place
like this? Tick any that appeal to you.
Asked: All respondents

Answered n = 987

Skipped n = 143

1 Forest view

80.5%

9 Green Lochan

78.9%

17 Loch reflection

76.3%

7 Little path

69.9%

4 Big path

69.7%

2 Beach

62.6%

19 Loch + boat

55.5%

12 Loch couple

52.7%

18 Hillwalk map

44.9%

20 Photography

36.1%

15 Cake

33.1%

14 Biking

32.7%

8 Birder

28.3%

6 Dogwalk

27.7%

10 Lunch

26.8%

13 Family

26.7%

5 Coos

20.9%

3 Picnic

20.3%

16 Zipwire

16.1%

11 Fishing

6.5%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Cairngorms Capercaillie Project | Visitor Research | 2021
45

80.0%

90.0%

2nd

1st

3rd
4th

5th

6th

7th
8th

9th
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10th

12th
11th

13th

14th

15th

16th

17th

18th

19th
20th
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Commentary
The interesting thing to notice about the ranked list of photos is that all of the photos that show
landscapes without people are placed higher than those with people. This reinforces the concept that
people value landscape very highly, and are less likely to describe their perfect day as including
people.
As a whole data set here, the ranked list also give a good indication of the types of image that are
likely to have multi-segment appeal. The ones towards the bottom of the ranked list should be ones
to be used with caution: they might be attractive to some people, but may well put off other specific
groups or types of visitor.
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Q27. Which of these statements describe the reasons that you chose to visit
here? Tick any that apply
Asked: All respondents

Answered n = 983

Skipped n = 147

To experience the beauty of nature

81%

To spend quality time with friends / family / pets
in a nice place

69%

To escape and recharge my batteries

61%

To enhance my emotional health or mental
wellbeing

57%

To see awe-inspiring things, places or views

56%

To enhance my physical health or wellbeing

56%

To pursue a personal interest or hobby

41%

To encourage an interest in nature or the
outdoors in others

36%

For peaceful contemplation

32%

To improve my own knowledge and learn new
things

28%

To use the facilities (café, shop etc)

17%

To stimulate my creativity or be inspired

16%

This is a major attraction on my list to visit

12%
0%

10% 20% 30% 40% 50% 60% 70% 80% 90%

Commentary
The findings of this question reinforce several others in the survey, but being asked in a different way
gives us another option by which to segment our visitors.
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Q28. Now from the same options, pick the ONE that best describes
the main reason that you chose to visit here? Sorry, we know this is
tricky! Select one
Asked: All respondents

Answered n = 979

Skipped n = 151

To spend quality time with friends / family / pets in
a nice place

31%

To experience the beauty of nature

22%

To escape and recharge my batteries

14%

To pursue a personal interest or hobby

7%

To see awe-inspiring things, places or views

7%

To enhance my emotional health or mental
wellbeing

6%

To enhance my physical health or wellbeing

6%

To encourage an interest in nature or the outdoors
in others

3%

This is a major attraction on my list to visit

1%

For peaceful contemplation

1%

To improve my own knowledge and learn new
things

1%

To stimulate my creativity or be inspired

1%

To use the facilities (café, shop etc)

0%
0%

5%

10%

15%

20%

25%

30%

35%

Commentary
This question forces respondents to choose their top option. Despite the conclusions that we might
have drawn from other questions (eg in Q24, ‘social’ was only mentioned by 14% of respondents),
spending quality time with other people came out on top. Further analysis through the segmentation
exercise, however, does highlight that for some people, although they enjoy visiting with others, their
main motivations for visiting are not necessarily social. Only a very small number of respondents said
that using a café or shop was their main reason to visit.
By looking at respondents prompted by site (n=420), Rothiemurchus appears to attract the most
‘socially’ motivated visitors whilst RSPB Abernethy NR attracts an audience who are keenest to
experience the ‘beauty of nature’.
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Q29. When visiting outdoor places like this, which of the following best describes
you? Select one
Asked: All respondents

Answered n = 983

Skipped n = 147

I’m just happy being outdoors

45%

I’m just happy experiencing majestic scenery

36%

I’m just happy doing my sport / activity

6%

I'm just happy pursuing my interest / hobby

6%

I‘m just happy being on a day out

6%
0%

5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Commentary
This question gives another option for us to use as a ‘golden question’ during segmentation. It teases
apart, in a different way, what the most important thing about a visit is for respondents. It is
interesting, given results elsewhere, that ‘outdoors’ rates higher than ‘majestic scenery’.

Q30. Thinking about your connection to nature, how much do you disagree or
agree with the following statement? By nature, we mean all types of natural
environment and the plants and animals living in them. Tick one option
Asked: All respondents

Answered n = 986

Skipped n = 144

I feel part of nature
Completely agree

35.5%

Agree a lot

38.7%

Agree a bit

15.9%

Neutral

6.9%

Disagree a bit
Disagree a lot

1.4%
0.2%

Completely disagree

1.3%
0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

Commentary
This question shows that respondents feel that they have a high degree of empathy and connection
with nature. By comparing this finding with other research by the University of Derby, this shows that
respondents to our survey are much more highly ‘nature connected’ than the general population
(research undertaken in July 2021 in a representative population survey across England).
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Q31. In the wild, some types of Cairngorms wildlife are more common or easier
to see than others. On a day out, please tell us how pleased you'd be to see
each of the following furry beasties (not in a wildlife park or zoo). Tick one
option per mammal
Asked: All respondents

Answered n = 981

Skipped n = 149

5
4.5
4
3.5
3
2.5

Weighted
Average

2
1.5
1

0.5
0

Red Red deer Pine
squirrel
marten

Hare

Fox

Otter

Badger Wild cat

Wouldn't recognise it
10.0%

5.3%

5.0%

0.2%

0.2%

0.0%

0.1%

0.1%

0.7%

Red squirrel Red deer Pine marten

Hare

Fox

Otter

Badger

Wild cat

0.0%
0.0%

Would make my year!
80.0%

68.1%

70.0%
60.0%
50.0%

43.9%

41.0%

40.0%
30.0%
20.0%

15.7%

19.3%
10.1%

10.0%

6.6%

6.4%

Hare

Fox

0.0%

Red squirrel Red deer Pine marten

Otter
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Badger

Wild cat

Q32. And what about seeing these feathery ones? Tick one option per bird
Asked: All respondents

Answered n = 981

Skipped n = 149

5
4.5
4
3.5
3
2.5
2
1.5
Weighted
Average

1
0.5
0

Wouldn't recognise it
25.0%
20.0%
15.0%
10.0%
5.0%
0.0%

19.2%
13.7%

12.8%
8.0%

6.3%

5.7%

1.0%

Golden eagle Capercaillie Black grouse

Red grouse

Ptarmigan

Crossbill

Crested tit

Would make my year!
60.0%
50.0%

49.6%
44.4%

40.0%
30.0%
20.0%
10.0%

19.8%

15.2%

14.7%
8.3%

12.2%

0.0%

Golden eagle Capercaillie Black grouse Red grouse

Ptarmigan
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Crossbill

Crested tit

Q33. Anything else you'd be pleased to see? Tick one option per line
Asked: All respondents

Answered n = 977

Skipped n = 153

5
4.5
4
3.5
3
2.5
2
1.5
1
0.5
0

Weighted
Average

Special or rare Special plants
trees or forests

Special fungi

Special insects
or
invertebrates

Special or
unusual
geology

Wouldn't recognise it
14.0%
12.0%
10.0%
8.0%
6.0%
4.0%
2.0%
0.0%

11.9%

11.3%

10.5%

10.3%
6.3%

Special or rare
trees or forests

Special plants

Special fungi

Special insects or Special or unusual
invertebrates
geology

Would make my year!
6.6%

7.0%
6.0%
5.0%

4.8%

4.3%

4.1%

4.0%

3.5%

3.0%
2.0%
1.0%
0.0%
Special or rare trees or
forests

Special plants

Special fungi

Special insects or
invertebrates
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Special or unusual
geology

Commentary on Q31, Q32, Q33
The answers to Q31 show that there is generally good knowledge of mammals, apart from pine
martens. Respondents would be happy to see all the animals listed, but especially delighted to see
pine marten, otter, wild cat and badger.
In Q32, findings indicate that there is a slightly lower weighted average in terms of being pleased to
see the selection of birds quoted (compared to mammals in Q31). Some of this is likely to be linked to
the greater likelihood that visitors wouldn’t be able to identify them.
Despite this, seeing golden eagle or capercaillie would still make the year of 44% and 50% of
respondents respectively. This is a significant finding for this survey and worth noting that this
question appears in the survey before the section that specifically goes into more detail about
capercaillie.
When comparing non-local first time visitors vs frequent visitors (over 20 visits), first time visitors are
generally more ‘pleased to see’ most of the mammals and birds asked about, but at the same time
they are much less likely to be able to identify things like capercaillie, ptarmigan, crossbill or crested
tit. Being less likely to be able to identify those species is also more likely in younger respondents.
Local residents are generally pleased to see most species, but less so than overnight visitors, apart
from otters, wild cats or capercaillie – which they would be as pleased to see as most visitors to the
area.
In Q33, there’s a more lukewarm response to the prospect of seeing other things like plants, fungi,
insects or geology, but this could be due to the more vague description of the things in the question.
However, there are still a few people for whom seeing one or more of these things would ‘make their
year’, and the most popular weighted average score was for geology.
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Q34. Which of the following do you regularly take with you to use on visits like
today? Tick any that apply.
Asked: All respondents

Answered n = 964

Skipped n = 166

Mobile phone

89%

Walking boots

84%

Camera – on my phone

83%

Full waterproofs

56%

Picnic

46%

Binoculars

43%

OS map – paper

39%

OS map – digital

29%

Camera – separate to my phone

29%

Map / tracking app (eg Strava)

26%

Bike

25%

Map – local / other

19%

GPS / Garmin

18%

Picnic blanket

16%

Wildlife / plant identification guides

12%

Wellies

11%

Other (please specify)

8%

Notebook to record what I see

5%

E-bike

5%

Bushcraft / survival tools

5%

Headphones

5%

Toys or games

3%

Telescope

2%

Drone

1%

Barbeque (portable / disposable)

1%
0%

10%

20%

30%

40%

50%

60%
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70%

80%

90% 100%

Other (please specify) answers

% of respondents

Sports clothing…

2.7

First aid / safety…

2.2

Animals

0.9

Food / water

0.9

Book

0.3

Compass

0.3

Walking poles

0.3

Art materials

0.2

Mobility aids

0.2

Foraging kit

0.1

Hand lens

0.1

Camping gear

0.1

ID app

0.1

Midge net / spray

0.1
0.0

0.5

1.0

1.5

2.0

2.5

3.0

Commentary
Interestingly large numbers of people quote walking boots and full waterproofs as regular kit they
take with them, even first time visitors (though first time visitors are slightly less likely than frequent
visitors to take waterproofs). Even more interesting is that local residents are slightly less likely to
take walking boots than overnight visitors.
Overall, visitors are generally well-prepared, and this would not necessarily be expected at, for
example, a more commercial visitor attraction, even an outdoorsy one.
This question is not one that’s been asked in any survey found during literature review and
background research, so there’s no data from elsewhere to compare. However, this information,
teased out as part of the segmentation work, proved to be useful in describing ‘types’ of visitor.
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Q35. How do you find out information about a place you are
visiting? Choose up to 5 most frequently used sources.
Asked: All respondents

Answered n = 965

Skipped n = 165

Website for the place you're visiting

69%

Online (eg Google) searches during or after…

55%

Interpretation panels on site

39%

Leaflets - at site

38%

Social media or review sites

33%

Staff on site to speak to

27%

Guidebooks - printed

27%

Exhibitions in visitor centre

20%

Online route finders eg Trailforks

18%

Leaflets & marketing flyers - in other places

17%

Online forums related to my interests (eg…

12%

Staff in accommodation, shops etc

9%

Other (please specify)

8%

Online videos beforehand

6%
0%

20%

40%

60%

80%

Other (please specify) answers

% of respondents
Word of mouth
Walk Highlands
Paper maps
Strava heat maps

4.4
1.2
0.6

0.1
0.0

1.0

2.0

3.0

4.0

5.0

Commentary
Findings here reinforce the importance of online sources of information as well as physical on site
tools. The fact that websites come out on top presents a great opportunity to engage with visitors
before they visit, when they are also likely to have a greater attention span for less immediate
information that’s required when actually on a visit (eg where are the toilets).
On site, interpretation panels and leaflets are still quoted as being good ways to catch visitors’
attention for conveying important information.
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Visitors to RSPB Abernethy NR (from ‘how prompted’ question, n= 417) especially appreciate
interpretation panels, exhibition content and talking to people too.
When looking at older vs younger respondents, both are very likely to use digital channels over other
ways to find out about places they are visiting, but younger respondents are slightly more likely to use
online searches and older respondents are slightly more likely to go directly to a site’s website.
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Q36. Looking at this sign, pick the words that best describe what you think of it.
Note that this is a sample sign – it’s not used on site here, nor is it planned to
be. Tick any that apply
Asked: All respondents

Answered n = 964

Skipped n = 166

Polite

87%

Acceptable

66%

Necessary

59%

Simple

49%

Informative

46%

Effective

38%

Formal

13%

Informal

10%

Subtle

7%

Subdued

7%

Ineffective

5%

Unacceptable

1%

Unhelpful

1%

Unnecessary

1%

Intrusive

1%

Technical

0%

Rude

0%

Crude

0%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Commentary
It is interesting to note that the chart above suggests that this notice was received perhaps more
positively by most respondents than the comments on Q37 might suggest.
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Q37. Any other comments about the sign or why you chose those words? If so,
please tell us more. FREE TEXT
Asked: All respondents

Answered n = 243

Skipped n = 887

% of responses
35.0
28.8

30.0
24.3

25.0
20.0
13.6

15.0
10.0

5.3

5.0
0.0
SOAC comment

Negative

Positive

Suggestions for improvements

A flavour of the feedback
“Would prefer more detail as to why, and to include under close control rather than on lead. Specific
months mentioned are more likely to get my compliance than a blanket all year around. And is it
really a "welcome"? “
“Quite bland notice. Easily overlooked”
“I worry that it isn’t direct enough - seems like pleading for people to be nice rather than saying what
is acceptable or not.”
“I think this sign is manipulative and misleading. I understand that, following access legislation, I only
need to keep my dog under control, not necessarily on a lead (although I may decide this is best to
keep it under control). Nor do I need to use marked footpaths. I think this kind of sign erodes what
we achieved in Scotland with access rights. We just need to remind people to follow the access code
and be responsible.”
“The sign is likely to be ignored by most. Whilst it gives the reasoning to keep to the path due to
wildlife and is to the point, it misses mentioning that there's a consequence. Many won't be aware
that disturbing a number of species is a crime for example. Many will see it, incorrectly, as against
SOAC as it's posted by a farm not an official body and has no logos from official bodies like the CNP
nature Scot etc. mentioning that it's in line with SOAC and backed by other bodies may help. There's
also no contact details for the area if something important should be passed on.”
“Not sure it would get my attention due to muted colours unless fairly large.”
“It's a good example of respecting access to the area, whilst making people aware of the need to do
so responsibly and how to do that”
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“As a dog owner myself, if I read this I would keep my dog on a lead and stick to the paths but most
dogs we passed were off the leads and few running about off the path. I feel only saying to keep dog
on lead is more effective than saying a short lead or close to heel. I feel people make own judgement
on that and there is a difference to short lead and a dog off the lead in front of owners doing own
thing. The dog exercise area was an excellent idea and first time I’d seen that. I think more of these
are required and dogs then kept on leads while walking around the trail.”
“I like the fact it is a request not an order. Most people will respect this. There will sadly be others
who won’t and would take no notice of any sign”
“It's not particularly informative as it's not saying how this will help. Is it because of ground nesting
birds / livestock in the area?”
“Simple, polite and straight to the point. Clear guidelines.”
“I don't like the use of the term "our wildlife" because it sounds possessive as though the wildlife
belongs to the farm”
“The sign could benefit from a call to action, or QR code so that people can find out more about the
specific wildlife or projects that farm is involved in.”
“It depends on the farm and why they use the sign. As a dog owner I appreciate the keep on lead but
right to responsible access has to be taken into account and I've seen grouse shooting estates using
signs like this to restrict access.”
“Saying 'conserve' won’t mean a lot to people who don't use nature conservation language - saying
something like keeping your dog on a lead etc so it doesn't scare wildlife or farm animals would help
people unfamiliar with the countryside to understand what the issue is and therefore why they should
obey the sign.”
“I think people who think the rules don't apply to them or that their dog is somehow magically trained
will ignore it. Perhaps it needs to be firmer to make it clear that all dogs must be on a lead regardless
of what their owners think”
“Perhaps it could be written in a way that benefits the reader rather than the writer.”

Commentary
There were some strongly held views about signage being expressed through answers to this
question. Respondents appeared to be quite polarised – with people either saying it’s fine or quite
the opposite, and many people offering suggestions for improvement.
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Q38. Before completing this survey, had you ever heard of capercaillie? Tick one
Asked: All respondents

Answered n = 960

I’m a bit of an expert!

Skipped n = 170

2%

Knew quite a lot

27%

Knew a little about capercaillie

46%

Heard of them but didn’t know much / anything
about them

14%

Never heard of them before

10%
0%

5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Commentary
29% of respondents either ‘know quite a lot’ or are a ‘bit of an expert’. 21 people judge themselves as
a ‘bit of an expert’. This is likely to have been influenced by the relatively high percentage of local
residents who responded to the survey.
46% of all respondents know ‘a little’ and overall, 10% (one in ten people) had never heard of
capercaillie.
When comparing non-local first time visitors vs frequent visitors (over 20 visits), first time visitors are
much less likely to have heard of capercaillie, and of those who have, they know less. This same trend
is seen when the data is filtered to compare younger vs older respondents, with younger visitors
beinng much less likely to have heard of capercaillie and if they have, they know less.
When the data is filtered for Park residents, 67% know ‘quite a lot’ or are ‘a bit of an expert’. When
filtered for all people travelling from their permanent home (ie day trippers from any location), 93% of
them know at least ‘a little about capercaillie’.
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Q39. To what extent do you agree with the following statements? Tick one
option per statement
Asked: All respondents

Answered n = 960

Skipped n = 170

We should protect capercaillie for future generations to
enjoy them
69.7%

80.0%
60.0%
40.0%

22.2%

20.0%

1.5%

0.5%

Strongly
disagree

Disagree

6.2%

0.0%

Neutral

Agree

Strongly agree

I feel fortunate to have capercaillie in the Cairngorms
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

59.2%

31.2%

8.4%
0.8%

0.4%

Strongly disagree

Disagree

Neutral

Agree

Strongly agree

We shouldn’t be worrying about capercaillie
57.0%

60.0%
50.0%
40.0%
30.0%
20.0%
10.0%
0.0%

26.2%
12.4%

Strongly disagree

Disagree

Neutral

1.9%

2.5%

Agree

Strongly agree

Commentary
These questions were included to aid the project evaluation, as measures that can be monitored over
the course of the project’s work. It’s useful to see here that there is a generally positive feel about
protecting capercaillie, feeling fortunate to have them, and a feeling against the sentiment that we
shouldn’t be worrying about them.
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Q40. Have you heard of the Scottish Outdoor Access Code (SOAC)? Tick one
Asked: All respondents

Answered n = 964

Skipped n = 166

60%

51%

50%
40%
27%

30%

23%

20%
10%
0%

No, never heard of it

Yes, heard of it but don’t know
what it says

Yes, know it a bit or a lot

Commentary
With 27% of people never having heard of SOAC, it is perhaps unsurprising that there are many
comments elsewhere in this survey about irresponsible people in the Park. That figure rises to 50% of
people who either have never heard of it or don’t know what it says.
First time visitors have an especially low level of awareness - when comparing non-local first time
visitors vs frequent visitors (over 20 visits), first time visitors are much less likely to have heard of
SOAC, and of those who have, they know less. Similarly, younger respondents are much less likely
than older ones to have heard of SOAC.
On the other hand, when the data is filtered for people who travelled from their permanent home (ie
local residents within a day trip distance), the figure rises to 75% of respondents who know SOAC a bit
or a lot.
Overall, this still suggests that a major awareness-raising exercise is still required if SOAC is seen as the
best way of communicating general messages about responsible access in the Cairngorms.
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Q41. Thinking about the Scottish Outdoor Access Code, in your own words,
please describe any key points you can remember relating to outdoor visits.
FREE TEXT
Asked: Respondents who know a bit or a lot about SOAC (in
answer to Q40)

Answered n = 403 Skipped n = 727

% respondents mentioned...
Leave no trace

40.4

Be responsible

37.9

Respect people & guidance

23.3

Close / leave gates as you found them

16.6

Dogs on leads / under control

14.6

Fire care

12.2

No disturbance / damage

10.4

Go anywhere within limits

9.9

Go anywhere / Right to roam

8.7

Use marked routes

6.9

Care

5.5
0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

45.0

Commentary
Of the people who do know a bit or a lot about SOAC, there is generally a good understanding of the
main points in our respondents. However, there may still be some confusion about what responsible
access means, with some people quoting the ‘Right to roam’ phrase, without qualifying that that
doesn’t mean without restriction.
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Q42. Do you have any thoughts or ideas for what you think visitors could do to
make the biggest difference for capercaillie and help them thrive in this area? If
so, please share here. FREE TEXT
Asked: All respondents

Answered n = 541

Skipped n = 589

% of respondents
Visitors minimise disturbance - paths, noise, dogs

37.3

Managers define restricted access areas / seasonal

22.9

Managers provide more information /access to view

21.1

Visitors observe signage / avoid areas / fire care

14.4

££ & political support for capers / habitat

5.7

Provide food/shelter in winter

3.5

Managers ban/restrict/enforce dogs

3.3

Visitors learn about caper

3.1

Managers control predators

1.5

Breed & release

1.5

Visitors act as advocates to others

0.7

Managers ban grouse shooting

0.6

More research on caper

0.4

Stronger SOAC / enforcement powers

0.2
0.0

5.0

10.0

15.0

20.0

25.0

30.0

35.0

40.0

A flavour of the feedback in respondents’ own words
See Appendix 1 for a selection of comments and suggestions. The full list of comments is available in
a separate spreadsheet.

Commentary
There were many thoughtful comments offered in response to this question. A summary of all
comments coded into categories is shown above, but a large selection of actual comments is worth
reading in the separate appendix.
As well as visitors acting to reduce disturbance, there seemed to be a high degree of support for
permanent or seasonal protection of specific areas, with consequent limits to access for visitors
(proactively suggested by almost a third of respondents). Education and information was also high on
the list, with some respondents saying that they want to support capercaillie conservation through
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reducing disturbance, but need to be told how. There were strongly polarised views on whether
vulnerable areas should be signposted or kept secret.
A small number of respondents made very specific comments, indicating a more in-depth knowledge
and/or stronger opinions on the subject including SOAC enforcement, grouse shooting and predator
control. Of the eight respondents who specifically mentioned predator control, all but one were local
and all claimed to know a lot about capercaillie. There is a separate spreadsheet showing all answers
from the respondents who mentioned predator control.
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Q43. What accommodation did you travel from today? Tick one
Asked: All respondents

Answered n = 944

Skipped n = 186

My permanent home

33%

Self-catering flat / house / cottage / static…

29%

Guest house / B&B / hotel

12%

Motorhome / campervan / caravan on a campsite

8%

My holiday / second home

5%

Staying with friends / relatives

4%

Tent in a formal campsite or limited facilities /…
Motorhome / campervan / caravan somewhere…

3%

2%

Bothy / hostel / bunkhouse

1%

Other (please specify)

1%

Tent - wild camping (no facilities)

1%
0%

5%

10%

15%

20%

25%

30%

35%

CVS 2019/20 findings

Commentary
One third of our respondents travelled from their permanent home. Of non-Park residents, first time
visitors are much less likely than frequent visitors to have done so.
Although not directly comparable, as permanent homes do not feature in the CVS, and the
accommodation types are grouped differently, the ranking of the types of accommodation is broadly
similar in our findings, with self catering being most popular and camping / caravanning the least.

Cairngorms Capercaillie Project | Visitor Research | 2021
69

Q44. If you live in the UK, what is your permanent home full postcode?
Asked: All respondents

Answered n = 916

Skipped n = 214

Respondents by postcode area
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Respondents by postcode district where more than 10 responses were received
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CVS 2019/20 visitors from around Scotland

Commentary
Most survey respondents have travelled from within Scotland to visit the Cairngorms, although there
is also a good number of people visiting from elsewhere in the UK.
Whilst the results are not directly comparable from the map graphics here, there seems to be a similar
pattern in our findings compared to where visitors were travelling from in Scotland as seen in CVS in
2019/20. In the postcode district map from our survey, there is a concentration of visitor respondents
from the more immediate IV and PH postcodes around the Cairngorms area.
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Q45. If you live outside the UK, what is your usual country of residence? (If you
live in the UK, skip this question)
Asked: All respondents

Answered n = 13

Skipped n = 1117

Australia x2; Ireland x2; Netherlands; USA; Germany

Commentary
A tiny total of only 7 respondents (0.6%) were visiting the area from outside the UK, and two of those
were from Ireland. From the CVS 2019/20, a total of 27% of visitors would be expected to be visiting
from Europe and the rest of the world.
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Q46. Which ethnic group best describes you? Tick one
Asked: All respondents
100.0%

Answered n = 933

Skipped n = 197

95.4%

90.0%
80.0%
70.0%
60.0%
50.0%
40.0%
30.0%
20.0%
10.0%

2.0%

1.0%

0.9%

0.5%

0.2%

Prefer not to
say

Mixed

Asian

Other (please
specify)

Black

0.0%

White

Commentary
The CVS 2019/20 reported that 97% of visitors were white and Scotland’s census statistic is of 96%
white (Scotland’s Census data from 2011). Our survey shows only a very slightly more diverse
audience than the comparator stats.
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Q47. What would you describe as your country of origin? Tick one
Asked: All respondents
Australia
Belgium
China
Czech Republic
Europe
France
Germany

Answered n = 875
4
1
1
2
1
4
3

India
Ireland
Italy
Malaysia
Netherlands
New Zealand
Poland

Skipped n = 255
2
5
3
3
3
3
2

Romania
South Africa
Spain
USA
UK

2
3
1
5
824

Commentary
The vast majority of respondents state the UK (or one of the constituent countries) as their country of
origin. First time visitors are more likely to be non-Scottish than frequent visitors.
There is some debate about whether this is a representative picture of actual visitors to the area due
to possible under-sampling of certain groups of visitors. For example, in Glenmore FP, informal
observations lead them to believe that, during our fieldwork period, they attracted visits from higher
numbers of Aberdonian Polish communities than the data here would suggest.
In any case, the ‘country of origin’ picture painted here is definitely very different to the usual, prepandemic, visitor profile, when in 2019 over a quarter of visitors came from Europe or the rest of the
world.
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Q48. What is your age? Tick one
Asked: All respondents

Answered n = 938

30%

Skipped n = 192

27%

24%

25%
20%

16%
15%

13%

10%
6%
5%

6%

4%
3%

1%
0%

under 18

18-25

26-30

31-40

41-50

51-60

61-70

71+

Prefer not
to say

CVS 2019/20 findings

Commentary
Our survey findings suggest a slightly different visitor age profile than CVS, with more 41-60 year olds
and fewer younger or older than this bracket.
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Q49. What is your gender identity? Tick one
Asked: All respondents

Answered n = 939

Skipped n = 191

70%
60%

60%
50%
40%

38%

30%
20%
10%
1%

1%

Prefer not to say

Other (please specify)

0%

Male

Female

Other (please specify) answers
• Trans/non-binary
• O
• Nonbinary

Commentary
The CVS 2019/20 reported a more balanced 52% male and 48% female respondents than is the case in
our sample. This is likely due to the more managed researcher-led methodology in the sampling of
the CVS survey whilst our survey was self-completion. Data from other heritage sector research
suggests that it is not uncommon for females to answer surveys more readily than males in this
context, but it does not necessarily correlate that the visitation profile is similarly female-biased.
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Q50. Regarding differences or disabilities, do any of the following apply to
you? Tick any that apply
Asked: All respondents

Answered n = 877

Skipped n = 253

None of those

77%

Mental health issue

7%

Health condition that affects day to day life

6%

Prefer not to say

4%

Long term or life-limiting condition

4%

Neurodivergent (eg ASD, ADHD, dyslexia)

3%

Physical disability

3%

Sensory disability (eg sight or hearing loss)

2%

Other (please specify)

1%

Multiple disabilities

1%
0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

Other (please specify) answers
•
•
•
•
•
•
•
•

Back problems - long term
Dyslexia - signage / notice boards with lots of words close together doesn't work
Type 1 diabetes
Care for elderly mother with limited mobility on holiday with me
Terminal cancer
Health condition which can fluctuate from ok to unwell
Hayfever
Asthma

•

Health condition that affects day to day life intermittently

Commentary
As would be expected from an older age profile, there is a wide range of differences and disabilities
expressed by our respondents. As this question asks about difference as well as disability as such, it is
unusual to have comparable data against which to benchmark, but the University of St Andrews
quotes a figure of 25% of Scottish people who consider themselves to be disabled. This broadly
corresponds to our figure of 77% of people saying that they DO NOT have a difference or disablility,
but this is also in the context of 253 people skipping this question which might suggest that the
number of respondents without a disability is higher.
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Q51. Please state your current work status. Tick one
Asked: All respondents

Answered n = 940

Skipped n = 190

Working – full time (30+ hrs)

47%

Retired from work permanently

20%

Working – part time (9-29hrs)

14%

Self-employed

9%

Student

5%

Looking after home/family

2%

Unemployed/seeking work

1%

Other (please specify)

1%

Permanently sick or disabled

1%
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Other (please specify) answers
•
•
•
•
•
•
•

Maternity leave x2
Working part time as self employed
Student + working part-time (23h/week)
Occasional work whilst looking after family
Retired but do some paid work
School student x 2
Furloughed

CVS 2019/20 findings

Commentary
Although the pattern is broadly similar, compared to CVS, our survey findings suggest that the current
visitor profile is slightly less likely to be working full time or retired and slightly more likely to be
working part time, self employed or a student.
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Q52. As a thank you for completing this survey, enter a draw for the chance to receive one of
three £100 e-vouchers. We'd like to do some follow-up research, in person or virtually. If we
contact you, of course you can still decline to take part. Please tell us on what basis you'd be
happy to be contacted. Tick one
Asked: All respondents

Answered n = 943

Skipped n = 187

70%

63%

60%
50%
40%
30%

23%

20%
10%

13%
2%

0%

Yes - only to help with
further research

No thank you

Yes - only enter draw for Yes - enter £100 draw
£100
and happy to help with
research

Q53. Please leave your details here. We have noted your preferences about being
contacted. These will not be directly connected with your survey answers in reporting and
will exclusively be used by the Cairngorms Capercaillie Project to contact you about the £100
voucher win and/or further research.
Asked: Respondents who answered yes to Q52

Answered n = 811

Skipped n = 319

Contact details left
900

808

808

800

694

700
600
500
400
300
200
100
0
Name

Email Address

Phone Number

We had a very healthy number of respondents who were happy to leave us their contact details. This
has enabled the focus group phase of this research to recruit participants. The data is also GDPR safe
to save for use in further visitor research during the rest of the Cairngorms Capercaillie Project.
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Q54. Any final comments? FREE TEXT
Asked: All respondents

Answered n = 275

Skipped n = 855

% of respondents
Holiday / place positive comments

42.9

Specific feedback or comment

37.5

Thank you

15.3

Good luck / keep up good work

13.5

Survey positive

5.8

Survey negative

4.0

Holiday / place negative comments

3.3
0.0

5.0 10.0 15.0 20.0 25.0 30.0 35.0 40.0 45.0 50.0

A flavour of the feedback in respondents’ own words
See Appendix 2 for a selection of comments and suggestions. The full list of comments is available in
a separate spreadsheet.

Commentary
There was a large number of miscellaneous comments offered in answer to this question, which could
be thought surprising considering the length of the survey. Many comments were short, sweet and
very supportive or appreciative as the chart above suggests. There were a few comments about the
survey, some very wordy responses by people with a lot to say, and there were also some specific
comments about people (all glowing) or organisations / management (not so glowing).
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5. Key Findings, Conclusions & Reflections
5.1 How representative is our primary data set?
Despite initial stated cautions about how representative our research sample might be, a
number of aspects turned out to be reassuringly similar to findings from the CVS in 2019/20
including proportion of families, gender, age, ethnicity, working status and accommodation
type. The main differences in this research compared to a ‘usual’ visitation period are likely to
be:
• Much reduced overseas visitation
• No ability to include data from mid Sept to end of May, althougth a small number of
surveys were returned regarding visits made between Feb and May 2021 too
• Suspected under-sampling of non-UK country of origin visitors from Scotland
• Suspected under-sampling of more active visitors (though there is no way to check what
a representative level of these visitors might be)

5.2 Local residents and visitors
Locals are frequent visitors, visit more locations, know the quiet spots and feel a wider range of
emotions than non-locals. Individual local residents potentially have greater proportional affects
through high numbers of visits. However, they are also more likely to know about capercaillie and
SOAC than non-locals, they are fewer in number and easier to identify and engage, making them
important potential advocates and influencers. Non-locals as a group also make very high numbers
of visits, with the resulting potential affects but they are much harder to reach during their transient
visits to the area. Many non-locals have been to the area many times, and the survey response
profiles of very frequent visitors starts to resemble those of local residents.

5.3 Celebrations, gripes and good ideas
This survey, especially the free text comments, gives a very good indication of the things that both
local residents and visitors like and dislike about their visits. It is a good source of suggestions for
changes and improvements, and if there’s something that needs deeper investigation, there is a rich
source of data to interrogate.

5.4 Visitors, capercaillie & conservation
With reference specifically to capercaillie conservation, most respondents are positive about
capercaillie protection and a large number of people would be very pleased to see a capercaillie
(50% said it woud make their year). This does not mean that they would or have enough knowledge
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to actively seek out a viewing, but it does suggest that there may be an appetite to see this rare
species.
When asked about ideas for how visitors can enjoy the environment alongside a thriving capercaillie
population, this elicited many comments and suggestions which give a good flavour of the depth
and diversity of feeling on this subject.
With regards to SOAC, 50% of respondents have either never heard of it or don’t know what it says,
which suggests there is still a job to do on education around responsible access.

5.5 Communicating important messages
The survey indicates that a very high number of people read information online both before and
during visits, as well as relying on site panels, notices and leaflet on the day of their visit. However,
when asked what they read on the visit, a lower proportion of people indicated that they did this.
This could be as a result of high levels of repeat visits to the same places for many of our local
residents and visitors.
We’ve also got a large number of comments from people about one specific sign, which tells us that
whilst not perfect, and we got many suggestions for improvements, most people left positive
comments rather than negative in terms of being given an instruction to influence their behaviour
on a site.

5.6 Passionate respondents
As we predicted (and wanted), the survey has given a voice to many people, some of whom had a
lot to say. All comments are captured and reported in good faith.

~ END of main report ~
Appendices to follow

Cairngorms Capercaillie Project | Visitor Research | 2021
83

Appendix A
Q42 – Do you have any thoughts or ideas for what you think visitors could do to make
the biggest difference for capercaillie and help them thrive in this area? If so, please
share here.
A website for sightings to make sure they are safe. Taking care of the environment in which they thrive.
About the survey
As I’m a professional dog Walker I believe that secure areas for dog owners to let their dogs have off
lead time would benefit wildlife hugely. These could be free or charged for private use.
Big information signs with pictures and facts on Capercaillie, how to respect them and what to do if you
encounter one at car parks, information centres, and leisure sites. Signpost ways to help
Can we not help to feed them in the winter?
CNPA and other landowners must get serious about the conflicts between nature conservation and
public access. Large no-go refugia are required if the correct balance between people and nature is to be
maintained. Cairngorms National Park is fast becoming a public recreation theme park.
create exclusion zones where people cannot go, visitors must keep their dogs on leads and visitors could
not go through key sites on bikes. visitors should avoid going into the forest in the early morning looking
for caper. clear guidance for all birdwatching tour companies in or using the area regarding caper
watching. programmes like Springwatch taking the opportunity to give these messages to leave caper
alone. less promotion about capercaillie might keep it a lower key species and not so sought after by
birders
Dissuade wildlife watching tours and photographers from seeking them out. Clear signage so visitors can
be responsible and know where sensitive areas are. Define areas where dogs can be safely off the lead
and restricted areas - but these should not be extensive.
Do not give out information where they are, therefore the people will not go looking for them!
Don’t concentrate all your efforts into protecting capercaillie above allowing development for tourism
and facilities. Without infrastructure and tourist income we cannot protect endangered species.
Education is probably the biggest thing, people do care but a lot of the time they just don’t think. For
both visitors and locals understanding more about capercaillie, their behaviour, needs, etc and how we
can help or hinder them. So I guess signage etc but probably also targeting kids - if kids care about
something they will remember and talk about it with their parents.
Fine dog walkers who don't keep dogs on leads during the pressure periods for the birds. Encourage
schools/ clubs to engage with specific conservation projects
For scarcity of food, I'm sure visitors would be happy to buy bags of meal worms, for example, to scatter
as they pass through suggested areas. Not sure about other implications of this though. Signage to keep
trying to keep to the paths in particular areas during the nesting season with reasons given would likely
be well received.
Give suggested walks for dog owners at areas with capercaillie breeding, so they can go somewhere else
nearby if they'd rather not disturb them. Have photos of them at the car parks and pictures of dogs on
leads highlighting that even if they don't hurt them, they can disrupt them enough to impact breeding
success.
I didn't notice any signs about the breeding season or ground nesting. Even though I was there in
August, that would be useful information to know for a future visit (pretty horrified that I didn't already
know this, tbh), as I would take care to keep out of likely nesting areas in the spring. Would be good to
have a sign on the route between the Loch Garten car parks, along with the other nature-related boards.
I don’t believe tourists are affecting the capercaillie directly. I believe it’s habitat or lack of. I’ve lived
here for 30 years and I’m out and about a lot and very rarely seen the bird and never near tourist spots.
I have seen them within Carrbridge village though.
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I like the Carrbridge capercaillie trail idea (like the wildcats in Newtonmore) - to raise awareness. I think
it the decline is both land use and climate change related - so let's set aside wider areas of land which
are suited to them - which probably means rewilding and then delaying/reversing climate change - that's
a tough one
I like what has been done near th3 Bost of Garten woods, tree root banks to help create a natural/
organic barrier so dogs public have a bit of a barrier so no encroaching into the woods as much.,
"I think we all need to accept restrictions/local advice on how to avoid disturbance. Explain to visitors
and local residents the importance of avoiding certain areas at key times of year. If that means sticking
to paths/no bikes/no dogs, then so be it. The price is worth paying. Also, cut back on the type of
publicity and social media content that encourages ""caper-tourism"". They are supposed to be hard to
see!!"
I wouldn’t bother they are doomed regardless and there is no point in wasting public/lottery money.
"It’s difficult but the best thing would be to deny access during this period. It would be too hard to police
and goes against the Scottish right to roam But, that’s what should happen "
It’s not so much what visitors can do it’s what the landowners should be doing
The RSPB in particular have mismanaged their Abernethy reserve since they acquired it. It did have
Scotland’s largest Caper population when they bought it by a considerable margin, I doubt now that is
the case and they’ve had millions of pounds to do something about it but have abjectly failed. When
they first bout the estate they were blaming deer fences, utter nonsense, the biggest threat to Capers is
predation, Pine Martin, badgers, foxes. Rather than shooting deer all year whether in season or out they
need to control the number of predators on their ground. Anyone with an ounce of common sense
regarding wildlife management/conservation can tell you that."
"Keep dogs on a short lead at all times. Keep quiet and stay on footpaths. Don't leave litter lying around.
Learn about their habitat and what is needed to protect them."
Keep dogs on leads in the identified main breeding/feeding areas. These would need to be highlighted
to visitors using appropriate and clear signage. I strongly suspect 99% of visitors will not know
capercaillie are as threatened as highlighted above (I didn’t until I read above. I knew they were rare,
but that was the limit of my knowledge)
Last time I travelled up the funicular railway it was forbidden to exit the centre at the top to protect the
capercaillie, I think that this should still be the case when the railway reopens.
Leave them in peace. Use more visible fencing so they don’t get hurt flying into fences.
Make donations to a central fund to aid conservation efforts for all animals in the Park.
Make visitors aware of sites used by the capercaillies. Most visitors want to help in any way they can but
may not know how to.
Maybe have the signage a bit more obvious on brighter boards or rotate signage with different coloured
backgrounds. The green boards tend to blend in. Maybe making the more obvious would help people
who are not familiar with wildlife take more notice and not just walk by. This might help keep walkers
and cyclists keep to paths. Keeping dogs on leads would help too. See a lot of dogs off the lead and
although not far from owners often playing off the tracks.
Not develop new trails in critical capercaillie habitat (especially off-road biking tracks). Not taking dogs
to capercaillie habitat, especially in breeding season, enforcing/creating stronger social norms that dogs
must be kept on leads during sensitive seasons, avoiding activities that take you off trails or encourage
others to do in capercaillie habitats and during sensitive seasons. Lobby government, CNPA, local
planning authorities and any other key decision-makers to prevent further loss and degradation of
habitat, such as from the An Camas Mor proposed development.
Some areas should be out off bound for all activities. Also stop running foot packs through the forest.
Restrict activity in sensitive areas at sensitive times. Plant up more forest areas to get larger
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connectivity. I.e driven grouse areas should be turned over to improving forest cover and species
recovery.
"Stay on marked paths. Keep dogs on leads and away from certain areas at breeding times. Be given the
option to round their spend up to the nearest £ when buying on card in local shops and have the
donation support protection programmes"
The biggest difference lies in the hands of local residents rather than visitors. Without landscape scale
woodland restoration, the future for caper will likely remain tenuous. There are great examples of this
happening but there remain huge areas that are inhospitable to caper and a wide range of other species.
Their future is unlikely to be significantly affected by dogs being on or off leads.
The public needs to be made aware of these birds. They also need to be made more visible in some way
- their illusive-ness is part of the problem - most people won't ever see one as they stay away from paths
and people generally and it's hard to make people care about something they can't see
Too much emphasis on Caper, I walk on forest paths and they are there too and not bothered. I believe
they were re-introduced and if they are not thriving not much can be done. Too much money being
given to this project
Visitors could avoid capercaillie leks, both those visitors on foot but especially on bikes. It has been
shown that the high speed of MTBs on unofficial routes cause more disturbance to caper than many
other forms or recreation-based disturbance. Better signage stating that the area around a Lek is
protected and entering it would be a crime. Active monitoring of the most disturbed Lek sites in order to
highlight and deter issues, including use of wildlife cameras. If the park is serious about protecting the
vastly declining Capercaillie population this is the bare minimum of what is required.
Volunteer working parties to help educate and improve environment for the Capercaillie.
Why just visitors? They are influenced by marketing, social media. Developers and business interests
also seek to intrude on habitats. The CNPA should take a stronger stance against these interests and
Visit Scotland's marketing of the area.
"Would love to be able to watch them, the way that the ospreys can be watched at Loch Garten. Either
live time or on recorded footage. More information on how we the public can play our part too in
conservation of these magnificent birds."
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Appendix B
Q54 – Any final comments?
About the survey
Glad to participate. Hope it brings a happier balance between visitors and residents in the future.
Happy to help and appreciate problems in running a survey but feel would be better to split into two
sections as length will deter. Second section would be an opt in for more committed responders. Cheers!
I started competing this survey after a fab day at loch Morlich when we got chatting to 2 very polite
friendly and interesting rangers who gave us the flyer. However, the survey is ridiculously long, I imagine
most people give up part way through and I only continued to the end partly because of the pleasant
Rangers we spoke to and partly because my father worked for the forestry commission for 40 years so we
have loyalty to the organisation and the great work it does. However please shorten your survey, surely it
is better to get some information from lots of people than lots of information from the very small number
of people who I imagine get right to the end of you survey! Thank you
I would love to see the capercaillie numbers increase! A well thought out survey too.
Interesting survey.. Seems well constructed and fun to participate.
It would be useful to know what page you're on in the survey and how many left to go. Had to rush to last
bit!
not convinced these surveys provide useful applied information that we do not already know
Perhaps because I am completing this on my phone and not a computer, the capercaillie question has not
let me complete the question. Also struggled putting details in as my keyboard covers the space, and
don't have the facility to scroll the page
Survey should have been highlighted during the initial invite to complete when the cards were handed out
as being primarily about the capercaillie issue. Given the impression it was more generalist in nature about
tourism in the area, so provides virtually no opportunity to influence/comment on that.
Really useful survey and delighted to be part of it
Thank you for taking the time to hear people’s opinions. Thank you for looking after our natural resources
to give us as a family such a wonderful day out.
Thank you for doing this and would be nice to hear the actions that come out of it.
It's so important that we all do what we can to protect wildlife and the natural environment for the future.
I'd be very happy to participate in further research or to test out wording for future signage / info leaflets
etc.
Worthwhile survey as many visitors completely unaware of the issue though would I am sure be
concerned.
Yes - no mention of heritage or archaeology in your survey I'm an archaeology student at UHI one reason I
go to the Cairngorms is to look for traces of Mesolithic hunter gatherers, there is untapped potential in the
National park to make archaeology part of the visitor experience, happy to help out!
About people / visitor experience
It was a great visit thank you very much! Sojna (I think that was how she spelt it) on the RSPB Loch Garten
reserve was great and very knowledgeable about the ecosystem!
It was lovely to meet the young ranger and I’m glad that there are more rangers in the are now
It was really nice to speak to the rangers who handed out the leaflet and learn a bit more about the birds
at Rothiemurchus, and to compare this with Deeside (where I am much more familiar with the birds,
lichens and general ecology).
At Loch Garten the volunteers were very welcoming and the talks were great. Thanks.
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Being my first visit to the Cairngorms and living far away, I had hoped to see the iconic birds of the area.
Naturally I thought the RSPB centre would be a good place to start. Unfortunately, the person I spoke to
was more interested in telling me all about the reserve rather than answering my specific question. I
realise that he wanted to get his message across but, he could have been more helpful! I have noticed this
on visits to other RSPB Reserves. Also, too much emphasis is put on trying to recruit new members. You
are often pounced on as soon as you walk through the door.
Duncan at Glenmore Forest, who gave us the leaflet, was very enthusiastic and friendly which encouraged
us to complete the survey.
Duncan, the ranger who gave us the flyer, was very nice and helpful!
Duncan, the ranger, was very friendly and helpful.
Grateful for the field ranger who stopped and informed me about the capercaillie and his time. Park
Rangers are really useful and hopefully there are plenty of them
I felt really uplifted and hopeful learning about the RSPB’s work. It’s definitely inspired me to learn more
about British wildlife.
I was offered a map with this survey details from a patrol lady/volunteer. I had been asking about the
Green Loch and routes from Loch Morlich. Very informative and pleasant lady.
Rangers and RSPB staff very helpful and great at getting children engaged
I think that what you are doing is brilliant and your ranger was very nice when he was speaking to us about
what you guys were doing
The ranger we met was lovely and informative (Duncan McDonald)
Was lovely talking to Duncan after realising he wasn’t going for a wee in a bush!
About organisations / management decisions
Cairngorms is a very special place. There are far too many grouse moors 40 % of land I believe. This could
be such a beautiful area for many more families and people to enjoy rather than a few elite individuals,
disproportionately to the area of land, killing grouse and native wildlife. Appalling really
If I could change anything it would be the closure of the shooting industry that destroys all our natural
landscape and wildlife and although not totally against hunting, it can be undertaken in a way that doesn't
destroy Scotland s natural world. That incidentally is what visitors come to Scotland to experience.
It is my view that capercaillie conservation in Scotland will fail if their habitat in the Cairngorms continues
to be degraded and fragmented from inappropriate housing developments. The absolute priority to give
capercaillie a chance should be ensuring there is no way that projects like the An Camas Mor proposal can
be approved. The wider impacts of disturbance (to existing habitats, to potential habitats, and to key
habitat corridors) of such large-scale development, on top of what has already been done in Boat of
Garten woods, will be devastating to the remaining populations. Other proposed developments near
sensitive sites, such as caravan parks at the Ciste car park, can also be extremely harmful but their
potential impacts on capercaillie are rarely given enough weight during the planning process.
Lack of public info about responsible access, lack of public campaign to complain about irresponsible
access lack of management. poor Ranger management, kiosk style Ranger info point in hotspots needed.
Late night patrols and early morning. Lack of Main Street info. Scottish tourist board over marketing. Big
salaried tourist board not doing a good job. Cairngorm National Park over marketing not doing a good job,
lack of landowners/ managers not providing/planning for extremely busy visitor period. And taking
irresponsible lack of management. Lack of education about access code and the key word responsible.
Land managers scared to manage irresponsible over used areas, Loch Morlich, Loch Garten, paddle board
water disturbance. Do not want the access laws to change but tourism is the biggest employer and
councils and public need to pay and manage / fund toilets bins, more car parking, countryside rangers in
schools. Tv campaign about responsible access. More than 3 tents in an area is irresponsible, camping in a
public car park on public footpaths, in a public amenity needs better managed. Village communities need
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to take more responsible management. BBQ facilities provided. Park and ride in Glenmore Glen Muick,
Loch Garten. Glen Shee. CNP and permits for overnight camping.
Living here and having worked in the tourism sector of the Highlands most of my working life... we have
to decide what a National Park is. Is it to protect the environment or have it as a playground for the
masses? What is happening at Loch Morlich and at the 'mountain' seems to be a step too far. Also, the
amount of new expensive houses being built in the park seem to me to be against the ethos of the park. It
seems if you have money, you can build anywhere you want. Fortunately, there are still plenty of quiet
and remote places where nature can thrive, although e bikes and dogs are eroding some of these. We
definitely need more social/affordable housing for people who live and work here. The irony is that some
young people who live here end up despising visitors who can afford to use the facilities this area has to
offer. Everything is just too expensive for people on low wages. There are too many houses with low
occupancy ie second homes. Our close of 18 houses has 7 with permanent occupants. Not a good
balance.
Need to sort out Cairngorm Mountain. Give it to the community coz HIE are just throwing good money
after bad. Needs gondolas and the chairlifts reinstated next activities to make in a year-round resort like
the Nevis Range
RSPB have disenfranchised most locals who work on the land. Sending suits in wellies is not helpful.
The sooner that the pen pushers at the CNPA offices start listening to the workers on the ground with
decades of experience the, the better the wildlife will be.
General / multiple comments or feedback
Aren't we lucky to live where we do! and when can we enjoy the Cairngorm Mountain Railway again?
Been quite surprised by lack of wildlife on walks. Even birds
Cairngorms was a final 3 night stop on end of 3 week holiday. Pleasantly surprised by opportunities for
walking. Husband had hurt ankle so went cycling. Great paths for cycling. We will be back. Glenmore
campsite well run although large and busy
Capercaillie have been lost from Scotland once before. We cannot allow that to happen again and a little
sacrifice to our perceived entitlements and "rights" would go a long way. I like to think not of having
"rights” but having obligations.
Did not know info about capercaillie, will look for them more
Disappointed to see the rise in wild camping, common to many parts of the Highlands...
Disappointing as we had tried to be responsible and research camping location to still be moved on by
rangers. The Cairngorms website said camping 2-3 nights was fine with no fire, litter etc. We got moved on
from Loch Morlich shores after one night. All campsites were fully booked. Signs could have been clearer.
‘Site of scientific significance’ on a small chalkboard which we missed. Would have been angry if I had seen
it after driving up thinking Cairngorm’s website said it was okay! Wild camping is legal and inevitable make a website with a map clearly outlining where is okay and for how long.
Educating visitors is key. The more that people understand, the better and the younger the better. If
children become engaged and involved with initiatives the right attitudes are instilled early to improve
future prospects for the area.
End ridiculous covid travel restrictions, so that the tourists can go back to Benidorm.
Good luck with the genotype study. Not exactly the Californian Condor but maybe we need to be thinking
of captive breeding and release.
How can we inform and educate visitors in order to ensure they respect, protect and enjoy our precious
wild places?
I carried out work in Glenmore a few years ago, coming down a track early morning and seeing 3 male
caper was one if the best wildlife experiences I’ve ever had. Keep up the good work!
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I love this place. Latterly I am sad and often annoyed by how it is treated by visitors. So called wild
camping around Loch Morlich means that the beach is littered and the views spoiled. Litter is left by many
visitors. I appreciate the privileges that the Scottish access code provides. Sadly I believe many don’t
I love visiting the Abernethy forest and surrounding area and come to our lodge in the area at least five
times a year.
I think visitors should be far more controlled to reduce the damage which undermines the experience that
visitors get when they go to the area. It's not just the environment that's being trampled, it’s the path
erosion that means people leave the path more often.
There were tens of hundreds of people 'roaming' alongside me in the hills and nothing to stop them all
wandering off the paths.
I looked down onto the Loch Morlich beach in Glenmore and there were so many people camping in huge
tents and that isn't wild camping but it is supported by poorly worded codes of practice (SOAC) and a lack
of guts on the part of the landowners to challenge environmentally damaging practices. I didn’t even
bother with the beach on the way out and I'm not sure I'll come back at all. The whole area is so busy!
I feel like SOAC is rated more important than the environment because there are no environmental
safeguards in place.
Are the landowners petitioning the ministers for changes to the law? Could landowners start petitions to
government ministers and ask visitors to sign them? That would be a strong indicator that the visitors
themselves want change. I would support a change to SOAC.
I would like to be more experienced with the area and even after living here 15 years I find a lot of the
walking routes sometimes daunting without friends with previous experience. So haven’t explored as
much as I would like.
I would like to see more efforts to rewild greater areas of the Cairngorms. I would also like to see more
legislation and localised efforts to halt the persecution of raptors, illegal or otherwise. I would far rather
visit wooded areas full of wildlife and skies full of majestic birds, than denuded almost-silent hillsides.
If I win please accept money as a donation to help with your brilliant conservation efforts. Thank you
If we expect to encourage people to visit the area we need to put in the infer structure to support them.
Campers in car parks leaving litter and other deposits creates an environment that can only be detrimental
to the wildlife and gives a negative impression to people wishing to enjoy the positive attributes of the
area. The use of portable barbecues and campfires endangers not only the wildlife but people’s
livelihoods. Dogs being walked off the lead and not under control also spoils the experience for
responsible dog owners. This all results from a lack of education and policing of the extensive signage
within the area.
I'm afraid that there are now just too many people visiting the area. The areas that used to be tranquil
(such as for example Loch an Eilein) are now significantly over-run. The hordes of mountain-bikers racing
around that loch with scant regard for any other users of the path is pretty horrific. When I visited Loch an
Eilein this week, I remarked that it had now become like a Disney Park, with a wedding taking place (piper
in full regalia disturbing the peace) with folk flying drones (noisily disturbing the peace and following
people from above with cameras) and with (apparently) organised tours of mountain bikers rushing past.
It's a real shame, but it has been ruined.
Conversely, it looks like the Rothiemurchus centre does not want the business in the shop or cafe with
them closing at 4pm. We saw, more than likely, a hundred people turned away between 4pm and 4.10 on
Friday past.
Improve phone reception to use maps, do research, etc.
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It is important to get children engaged with nature and wildlife if we hope to preserve species for future
generations. It should be a part of education as well as growing vegetables and plants to help insect life, as
most inner-city children (and adults) don't have a clue about where food comes from and how bees are
important for pollination to grow the food in the first place. Children need to experience nature first hand
to develop an interest in it. If we are so removed from nature, then how can we understand it. The human
race has become detached from nature.
It's always a pleasure to visit the Cairngorm National Park and it has always appeared well maintained, and
tidy. Can you arrange days where there are no midges please !!!!! :)
Just love the walk at Altt Ban cyclists going through at speed quite dangerous to walkers!!
Keep up the effort. Good luck! Focus on influencing the land management practices in a positive way.
Extend the habitat!
Keep up the great work at the park. It's a beautiful place and is dearly loved. It's definitely overcrowded
compared to life before Covid and somehow needs to be adjusted to cope with demand.
LOVE the Cairngorms and glad the funicular is being repaired!! Keep up the good work and glad there are
experts looking after the nature in the Cairngorms.
Lynx, lynx lynx, we need to see the beautiful animal brought back to the Highlands to bring back a balance
with nature. Plus we need to develop the idea of mountain huts as the people in the Nordics have for their
use.
Make BBQs / outdoor fires “illegal” within the NP area
Many large tents around Loch Morlich were unexpected, I am not in favour of a permit system like Loch
Lomond, but perhaps a law banning wild camping with greater than a 2 person tent is needed?
More should be done to prevent raptor persecution on driven grouse moors
More warning signs for clueless walkers about changes in weather and having a back up plan.
More wildcats please
Natures had a short rest from us (lockdown)let’s not bombard it again.
Can we get the path from the mountain car park to the reindeer bridge fixed please?
on caper----w have already spent £millions with little obvious benefit. The time has come to let nature
takes its course, unless we’re prepared to control predation by foxes, pine marten etc and even then
climate change will be a significant factor in reducing breeding success
One thing I found was there was hardly any litter but could put more bins in each car park.
Online many people made it out to be crazy tourism, places over crowned and places left a mess. We have
found the area quiet, very friendly and easily accessible with little noise etc.
Please stop the wild camping on loch Morlich beach I cannot see why this allowed when there is a
campsite 100 metres away. I do know about the right to roam. But feel it’s got out of hand at the lovely
area. Thanks
Really hope the funicular railway starts again. My grandchildren would love it
Recreational disturbance is obviously a serious issue and it’s difficult to strike the right balance. Best of
luck
Rothiemurchus is a very special place to me, but I would support all the other projects above
Should have added earlier that dog poo was not appreciated on our walk and dog owners not controlling
their dogs in the forest.
Speaking with warden it’s clear that perhaps instead of just having a sign saying no fires it should be no
fires or BBQs (barbecue). As some people don’t seem to realise BBQ are fires!
Staying in Aviemore, most shops close at 5pm. Why? When there are so many people around at the
moment, they should take advantage, not everyone wants to walk around the shops between 10:00 17:00. Owners of Aviemore Centre should be made to do something with it, not leave it to decline further,
it was a Hive of activity, and it could be again, creating a thriving tourist industry and wealth to the area.
Support managed moorlands, to achieve a balance of wildlife.
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Thank you for all you are doing to keep the Cairngorms such a wonderful place to visit. I have had so many
fabulous holidays here, and even got engaged at Loch an Eilen in 2009!
The Cairngorm ecology is under threat from a new wave of visitors that sees the area as primarily a
sporting arena. Too special to lose.
The Cairngorms are beautiful I am very lucky to live here
The public have been strongly encouraged for 20+ years to get out into the countryside by all governments
and groups - this is ‘good’ as we all know of the benefits. However, this sometimes spills over into a sense
of entitlement for those not educated in rural/nature matters to do what they wish without recourse. I
don’t think individual members of the public (or indeed me!) feel that one person is making much of a pro
balmy, but when it multiplies up it probably is. It feels to me that the advent of social media and ability to
project more remote places to a wider population instantly, coupled with the desire of people to explore
these areas have placed extreme pressure on sensitive environments and species. I don’t particularly have
an answer as the best thing would be prevent public access to sensitive areas, but I appreciate this would
be difficult both politically and legally. Perhaps directing people away from these areas and not promoting
them might help, but I appreciate social media can override any formal promotion (or lack of promotion).
There are way too many campervans in the parks
There is a big issue with motorhomes/campervans/vehicles with tent roofs going up forest tracks and
parking up, often with dogs running about, in sensitive capercaillie locations. FLS advise reporting this to
the police, but that seems like overkill as will the police actually do anything when they are dealing with
other more significant issues. There should be a way of reporting issues direct to the ranger service, so
they can investigate and decide whether or not police involvement is necessary. FLS have installed some
barrier recently to prevent vehicular access up some of the tracks, but not all of the tracks have these
barriers, meaning it is still possible for vehicles to get to sensitive locations. More are required. Otherwise
capercaillie will continue to get more disturbed in areas where they would usually at least have the night
as a quiet time.
There wasn't much behind the ticket booth at Loch Garten. I am happy to pay £5 to support the RSPB but
might think others would be disappointed to see that all the £5 gets you is access to a café and about
100m of path.
Until we start controlling Pine Martin, Badgers, crows etc we are wasting our time trying to protect ground
nesting birds.
Wardens do a great job picking litter. There doesn’t seem to be any signs to remind people. Few bins. Few
signs about fire risk or barbecues
Waste Bins would be helpful
We are already planning out at least a week long trip for this time next year and most probably ever year
for as long as we are able to. Might even try move here, I have truly fallen in love with a part of our
country that aids in my health battles. Thank you for an incredible trip.
A happy wee bonnie Scot,
Gemma
We are visiting Scotland to see wildlife but have to admit capercaillie are low on our list of wildlife we
would like to see, although I understand the importance of conserving them. Maybe in your project, you
could also emphasise the other wildlife that visitors will enjoy on their visit that benefit from similar
habitat to capercaillies.
We need to strongly address the antisocial behaviour of tourists that are destroying habitat by their
ignorance
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We need visitors to come to the Cairngorms National Park to aid the economy, but we must have the
infrastructure in place to support their needs and the needs of those of us who live and work here. Visitors
need to be educated on applying the policies of Outdoor Access Code. Rangers are essential to educate
and to police signage, littering, dog fouling, control of dogs, wild camping, picnicking and barbecuing. It is
only a matter of time until the Abernethy Forest or the Rothiemurchus Forest goes upon flames on a
major scale. Visitors are invited to “make it yours”, but it feels very much as if the needs of the people who
live here are very often forgotten or overlooked.
We've just done the NC 500 finish up in the Cairngorms. We wanted to see as much wildlife as possible but
on have a short visit. More information on website should be easily accessible to find 'best walks for birds'
best walks for... The RSPB representative at the Loch Garten at 12:30 we very nice and helpful and the
Cairngorms are beautiful. More information to be displayed on 'how to help the wildlife or tips to see
wildlife' should be displayed to encourage people.
What about parking, litter, motorhome black waste?
When I come up here, I'm in this beautiful scenery however at accommodation there is not enough
recycling and not many community recycling points either.
Wonderful facilities wherever we have visited. Well maintained paths and information boards - it has been
very educational with magnificent views.
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